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Consumers’ Attitude, Intention and Buying Behavior

toward Organic Foods

Pittawat Ueasangkomsate*

Abstract

This research aims to study and to understand Thai consumers’ perspective
including attitude, intention and buying behavior toward organic foods. The study
applied online questionnaires to collect data from 437 respondents in Thailand.
For data analysis, the research used descriptive statistics and factor analysis.
In addition, hypothesis testing used a linear regression analysis. The results found
that 1) Consumers’ attitude toward organic foods could represent with 3 factors
including safety and health factor, environment and animal welfare factor, and local
origin factor 2) Environment and animal welfare factor impacts on the intention to
buy organic foods the most following by safety and health factor and local origin
factor 3) Intention to buy organic foods has positively impact on buying behavior
of organic foods. For testing individual factors by t-test and one-way ANOVA, it
expressed that knowing of organic foods impacts on intention to buy and buying
behavior toward organic foods. While willingness to pay for organic foods of
respondents is 27% more, comparing to conventional foods. The results of this
research could be applied to plan and to promote consumption of organic foods
domestically by encourage people to have knowledge about attitude towards organic
foods by encourage with 3 factors throughout public relations from related institutions.
This is to increase the intention and behavior of buying organic foods. Furthermore,
pricing, expanding of distribution channels, and providing organic foods that meet the
market will support higher demand of organic foods and also pressures to farmers,
producers and distributors in order to expand organic farming area and increase
distribution channels under principle and guidance of country development sustainably.

Keywords: Organic Foods, Attitude, Intention, Behavior, Sustainability
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