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§ÿ≥§à“°“√∫√‘‚¿§·≈–æƒμ‘°√√¡°“√μ—¥ ‘π„®„™â∫√‘°“√ 3G
Consumption Value and Decision Behavior of 3G Service
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∫∑§—¥¬àÕ
ß“π«‘®—¬π’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ»÷°…“§«“¡ —¡æ—π∏å

√–À«à“ß§ÿ≥§à“°“√∫√‘‚¿§°—∫æƒμ‘°√√¡·≈–§«“¡æ÷ß
æÕ„®„π°“√„™â∫√‘°“√ 3G ¢ÕßºŸâ∫√‘ ‚¿§„π‡¢μ
°√ÿß‡∑æ¡À“π§√ ∑”°“√»÷°…“‚¥¬°“√®”·π°°≈ÿà¡
μ—«Õ¬à“ßμ“¡‡°≥±å§ÿ≥§à“°“√∫√‘‚¿§ ‡æ◊ËÕÕ∏‘∫“¬
≈—°…≥–∑“ßª√–™“°√»“ μ√å æƒμ‘°√√¡ ·≈–§«“¡æ÷ß
æÕ„®„π°“√„™â∫√‘°“√ 3G ¢Õß°≈ÿà¡μ—«Õ¬à“ß·μà≈–°≈ÿà¡
Õ’°∑—Èß¬—ß»÷°…“§ÿ≥§à“°“√∫√‘‚¿§·≈–§«“¡æ÷ßæÕ„®„π
°“√„™â∫√‘°“√ 3G ∑’ËºŸâ∫√‘‚¿§¡’μàÕºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G

º≈°“√»÷°…“°“√®”·π°°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë„™â∫√‘°“√
3G „π‡¢μ°√ÿß‡∑æ¡À“π§√ æ∫«à“ “¡“√∂®”·π°°≈ÿà¡
ºŸâ∫√‘‚¿§‰¥â‡ªìπ 5 °≈ÿà¡μ“¡‡°≥±å§ÿ≥§à“°“√∫√‘‚¿§¢Õß

°“√„™â∫√‘°“√ 3G ‰¥â·°à °≈ÿà¡§ÿ≥§à“√Õ∫¥â“π °≈ÿà¡§ÿ≥§à“
∑“ßÕ“√¡≥å·≈– —ß§¡ °≈ÿà¡ª√– ‘∑∏‘¿“æ°“√„™âß“π
°≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π ·≈–°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“
‚¥¬ºŸâ∫√‘‚¿§°≈ÿà¡ §ÿ≥§à“√Õ∫¥â“π¡’æƒμ‘°√√¡°“√„™â∫√‘°“√
3G ∑’ËÀ≈“°À≈“¬¡“°°«à“°≈ÿà¡Õ◊Ëπ πÕ°®“°π’Èº≈°“√
»÷°…“¬—ßæ∫«à“§ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬
·≈–¥â“π√“§“¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√
3G ¢ÕßºŸâ∫√‘‚¿§¡“°∑’Ë ÿ¥ √Õß≈ß¡“§◊Õ§ÿ≥§à“∑“ßÕ“√¡≥å

º≈°“√»÷°…“¢Õßß“π«‘®—¬π’È “¡“√∂π”‰ªª√–¬ÿ°μå
„™â„π°“√«“ß·ºπ°≈¬ÿ∑∏å∑“ß°“√μ≈“¥¢ÕßºŸâ„Àâ∫√‘°“√
‡§√◊Õ¢à“¬ ‡æ◊ËÕ„Àâ Õ¥§≈âÕß°—∫ºŸâ∫√‘‚¿§∑’Ë¡’§ÿ≥§à“°“√
∫√‘‚¿§∑’Ë·μ°μà“ß°—π
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Abstract
The objective of this study is to investigate

the relationship among consumption value,
behaviors and satisfaction toward 3G services.
This study classifies Bangkok consumers according
to consumption value toward 3G services and
describes demographics, behavior and satisfaction
of each consumer group. The study also studies
the relationship between mobile network operators
and consumption value as well as satisfaction
toward 3G services.

The results show that the respondents who
use 3G services in Bangkok can be categorized
into five segments›all values concern group,

emotional and social value concern group, work
efficiency concern group, customer service
concern group, and no value concern group. The all
values concern group has the most varieties of 3G
service usages. It is also found that functional value
in term of quality and price is the most influential
factor on consumer satisfaction toward 3G service.
The emotional value appears to be the second
factor to influent consumer satisfaction.

The finding of this study can be used as
information source for mobile network operators
to create marketing strategies that fit to consumers
with different consumption values.
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∫∑π”
„π¬ÿ§ªí®®ÿ∫—π°“√μ‘¥μàÕ ◊ËÕ “√√–À«à“ß°—π¢Õß

ºŸâ§π∑”‰¥âßà“¬¢÷Èπ ¥â«¬‡∑§‚π‚≈¬’°“√ ◊ËÕ “√‚∑√§¡π“§¡
∑’Ë™à«¬¬àÕ‚≈°„Àâ‡≈Á°≈ß ‡π◊ËÕß®“°¢âÕ®”°—¥∑“ß‡∑§‚π‚≈¬’
„πÕ¥’μ∑’Ë‡ªìπ‚∑√»—æ∑å¡◊Õ∂◊Õæ◊Èπ∞“π °“√μ‘¥μàÕ ◊ËÕ “√
°—π¢ÕßºŸâ§πºà“π‚∑√»—æ∑å¡◊Õ∂◊Õ®–‡πâπ°“√„™âß“π¥â“π‡ ’¬ß
‡πâπ°“√‚∑√ÕÕ° √—∫ “¬‡æ’¬ßÕ¬à“ß‡¥’¬« μàÕ¡“‡¡◊ËÕ
π«—μ°√√¡‚∑√»—æ∑å¡◊Õ∂◊Õ‰¥â¡’°“√æ—≤π“‰ªμ“¡¬ÿ§ ¡—¬
‡æ◊ËÕ√Õß√—∫°—∫°“√„™â∫√‘°“√∑’ËÀ≈“°À≈“¬¢÷Èπ ®π°≈“¬
‡ªìπ‚∑√»—æ∑å¡◊Õ∂◊Õ ¡“√å∑‚øπ„πªí®®ÿ∫—π ´÷Ëß‡ ¡◊Õπ‡Õ“
§Õ¡æ‘«‡μÕ√å¡“‰«â„π‚∑√»—æ∑å “¡“√∂√Õß√—∫ªÆ‘∫—μ‘°“√
(OS) μà“ßÊ ‰¥â ‚¥¬ ‘Ëß∑’Ë ¡“√å∑‚øπ·μ°μà“ß®“°
‚∑√»—æ∑å¡◊Õ∂◊Õæ◊Èπ∞“π„πÕ¥’μ§◊Õ§«“¡ –¥«°„π°“√„™â
ß“πÕ‘π‡∑Õ√å‡πÁμ ¥â«¬§ÿ≥ ¡∫—μ‘∑’Ë∂Ÿ°ÕÕ°·∫∫¡“„Àâßà“¬
μàÕ°“√„™âß“πÕ‘π‡∑Õ√å‡πÁμ ºŸâ∫√‘‚¿§ “¡“√∂„™âß“π
Õ‘π‡∑Õ√å‡πÁμ∫π‚∑√»—æ∑å¡◊Õ∂◊Õºà“π∑—Èß√–∫∫ ADSL Wifi
À√◊Õ√–∫∫ 3G „π°“√§âπ§«â“À“¢âÕ¡Ÿ≈ Õà“π¢à“« “√  àß
E-mail ¥ŸÀπ—ß øíß‡æ≈ß „™â∫√‘°“√‡§√◊Õ¢à“¬ —ß§¡ÕÕπ‰≈πå
‡≈àπ·Õææ≈‘‡§™—Ëπμà“ßÊ ‡ªìπμâπ

 ”À√—∫°“√„™âß“πÕ‘π‡∑Õ√å‡πÁμºà“π‡§√◊Õ¢à“¬
‚∑√»—æ∑å¡◊Õ∂◊Õ‰¥â√—∫§«“¡π‘¬¡¡“°¢÷Èπ„πª√–‡∑»‰∑¬ ¥â«¬
‡∑§‚π‚≈¬’°“√ ◊ËÕ “√‚∑√§¡π“§¡∑’Ëæ—≤π“¢÷ÈπÕ¬à“ß
μàÕ‡π◊ËÕß®π∂÷ß°“√ ◊ËÕ “√¬ÿ§ 3G ·≈– 4G „πªí®®ÿ∫—π  àß
º≈„Àâ°“√ ◊ËÕ “√¥â“π¢âÕ¡Ÿ≈‡¢â“¡“¡’∫∑∫“∑∑¥·∑π°“√
 ◊ËÕ “√¥â«¬‡ ’¬ß ∑”„ÀâºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬„πÕÿμ “À°√√¡
‚∑√§¡π“§¡¢Õßª√–‡∑»‰∑¬¡’°“√·¢àß¢—π∑’Ë√ÿπ·√ß¢÷Èπ
‡æ◊ËÕ‡æ‘Ë¡ à«π·∫àß∑“ß°“√μ≈“¥ ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬
‚∑√»—æ∑å¡◊Õ∂◊Õ„πª√–‡∑»‰∑¬·μà≈–√“¬®÷ßμâÕß¡’°≈¬ÿ∑∏å
„π°“√√—°…“∞“π≈Ÿ°§â“‡¥‘¡ ·≈–¢¬“¬°≈ÿà¡≈Ÿ°§â“„À¡à‡æ‘Ë¡¢÷Èπ
‚¥¬ªí®®—¬∑’Ë∑”„Àâ°“√·¢àß¢—π¢ÕßÕÿμ “À°√√¡‚∑√§¡π“§¡
√ÿπ·√ß¢÷Èπ ª√–°Õ∫¥â«¬ °“√„™â ¡“√å∑‚øπ¢ÕßºŸâ∫√‘‚¿§
™“«‰∑¬∑’Ë‡æ‘Ë¡¡“°¢÷Èπ æƒμ‘°√√¡°“√„™â‚∑√»—æ∑å¡◊Õ∂◊Õ∑’Ë
‡™◊ËÕ¡μàÕÕ‘π‡∑Õ√å‡πÁμ‡æ◊ËÕ„™â∫√‘°“√¥â“π¢âÕ¡Ÿ≈¡“°¢÷Èπ

°“√®—¥ √√§≈◊Ëπ§«“¡∂’Ë 2100 MHz √«¡∑—Èß°“√§ß ‘∑∏‘
‡≈¢À¡“¬ ∑—ÈßÀ¡¥‡À¡◊Õπ‡ªìπ·√ßº≈—°¥—π„Àâ°“√„™âß“π
‚∑√»—æ∑å¡◊Õ∂◊Õ„πªí®®ÿ∫—π‡¢â“ Ÿà¬ÿ§¢Õß°“√ ◊ËÕ “√¢âÕ¡Ÿ≈
‰√â “¬§«“¡‡√Á« Ÿß¡“°¢÷Èπ ∑”„ÀâºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬
‚∑√»—æ∑å¡◊Õ∂◊Õ„πª√–‡∑»‰∑¬∑ÿ°√“¬μâÕß‡√àßæ—≤π“·≈–
¢¬“¬‚§√ß¢à“¬∫√‘°“√Õ¬à“ßμàÕ‡π◊ËÕß ‡æ◊ËÕ„Àâ§√Õ∫§≈ÿ¡
æ◊Èπ∑’Ë∫√‘°“√„Àâ‰¥â¡“°∑’Ë ÿ¥‡æ◊ËÕ “¡“√∂μÕ∫ πÕßμàÕ
§«“¡μâÕß°“√„™â∫√‘°“√¢âÕ¡Ÿ≈·≈–«‘∂’™’«‘μ„π¬ÿ§¥‘®‘μÕ≈
¢Õß≈Ÿ°§â“·≈– √â“ß°“√‡μ‘∫‚μÕ¬à“ß¬—Ëß¬◊π„π√–¬–¬“«π”
‰ª Ÿà°“√·¢àß¢—π∑’Ë‡¢â¡¢âπ¢Õß∏ÿ√°‘®‡∑§‚π‚≈¬’ ◊ËÕ “√·≈–
‚∑√§¡π“§¡

ºŸâ„Àâ∫√‘°“√μâÕß¡’°“√‡μ√’¬¡æ√âÕ¡ ‡æ◊ËÕ∑’Ë “¡“√∂
«“ß·ºπ ·≈–¡’°≈¬ÿ∑∏å„π°“√√—°…“∞“π≈Ÿ°§â“‡¥‘¡·≈–
‡æ‘Ë¡∞“π≈Ÿ°§â“„À¡àÕ¬à“ßμàÕ‡π◊ËÕß °“√ √â“ß°≈¬ÿ∑∏å‡æ◊ËÕ
∑”°“√μ≈“¥„π°“√μÕ∫ πÕßμàÕ§«“¡μâÕß°“√¢Õß
ºŸâ∫√‘‚¿§π—ÈπμâÕßÕ“»—¬§«“¡‡¢â“„®∂÷ß§ÿ≥§à“°“√∫√‘‚¿§„π
°“√„™âß“π¢ÕßºŸâ∫√‘‚¿§ (Perceived Value) ·≈–
æƒμ‘°√√¡°“√„™âß“π¢Õß≈Ÿ°§â“ ‚¥¬°“√π”¡“ª√–¬ÿ°μå
‡¢â“°—∫Õÿμ “À°√√¡‚∑√§¡π“§¡„πª√–‡∑»‰∑¬ ®÷ßπ”¡“
 Ÿàß“π«‘®—¬π’È∑’Ë¡’«—μ∂ÿª√– ß§å

ë ‡æ◊ËÕ®”·π°°≈ÿà¡ºŸâ∫√‘‚¿§μ“¡§ÿ≥§à“°“√∫√‘‚¿§
¢Õß°“√„™â∫√‘°“√ 3G

ë ‡æ◊ËÕÀ“§«“¡ —¡æ—π∏å¢Õß§ÿ≥§à“°“√∫√‘‚¿§
·≈–ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G

ë ‡æ◊ËÕÀ“§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ¢Õß
ºŸâ∫√‘‚¿§„π·μà≈–‡§√◊Õ¢à“¬

ë ‡æ◊ËÕÀ“Õ‘∑∏‘æ≈¢Õß§ÿ≥§à“°“√∫√‘‚¿§μàÕ§«“¡
æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G

‡π◊ÈÕÀ“¢Õßß“π«‘®—¬π’È “¡“√∂·∫àßÕÕ°‰¥â‡ªìπ 7  à«π
‰¥â·°à 1) ∫∑π” ÷́Ëß®–°≈à“«∂÷ß‡Àμÿº≈·≈–«—μ∂ÿª√– ß§å
¢Õßß“π«‘®—¬ 2) «√√≥°√√¡«‘®“√≥å √«∫√«¡∫∑§«“¡
‡™‘ß«‘™“°“√‡°’Ë¬«°—∫§ÿ≥§à“°“√∫√‘‚¿§¢ÕßºŸâ∫√‘‚¿§´÷Ëßπ”
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¡“ Ÿà°√Õ∫§«“¡§‘¥„π°“√«‘®—¬‡√◊ËÕßπ’È 3) √–‡∫’¬∫«‘∏’«‘®—¬ 4)
º≈°“√«‘®—¬ 5) Õ¿‘ª√“¬º≈·≈–¢âÕ √ÿª 6) ª√–‚¬™πå∑’Ë
‰¥â√—∫ 7) ¢âÕ®”°—¥·≈–¢âÕ‡ πÕ·π– ”À√—∫°“√«‘®—¬„π
Õπ“§μ
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ª√–‡¡‘π§à“‚¥¬√«¡¢Õß≈Ÿ°§â“μàÕÕ√√∂ª√–‚¬™πå¢Õßº≈‘μ-
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μàÕ¡“ Sheth, Newman ·≈– Gross (1991) ‰¥â
π”‡ πÕ·π«§‘¥§ÿ≥§à“°“√∫√‘‚¿§ (Consumption Value)
‡æ◊ËÕÕ∏‘∫“¬§”μÕ∫«à“∑”‰¡ºŸâ∫√‘‚¿§∂÷ß‡≈◊Õ° ◊́ÈÕÀ√◊Õ‰¡à́ ◊ÈÕ
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Sheth et al. (1991) ‰¥âÕ∏‘∫“¬«à“ §ÿ≥§à“„π°“√
∫√‘‚¿§ (Consumption Value)  “¡“√∂®”·π°‰¥â‡ªìπ
5 ¥â“π‰¥â·°â 1) §ÿ≥§à“„π°“√„™âß“π (Functional Value)
2) §ÿ≥§à“∑“ß —ß§¡ (Social Value) 3) §ÿ≥§à“∑“ßÕ“√¡≥å
(Emotional Value) 4) §ÿ≥§à“∑“ß§«“¡√Ÿâ§‘¥ (Epistemic
Value) 5) §ÿ≥§à“‡™‘ß‡ß◊ËÕπ‰¢ (Conditional Value) °“√

μ—¥ ‘π„®¢Õß≈Ÿ°§â“Õ“®‰¥â√—∫Õ‘∑∏‘æ≈®“°§ÿ≥§à“„π∫“ß
¥â“πÀ√◊Õ∑—ÈßÀ¡¥ 5 ¥â“π

πÕ°®“°π’È „πÕ¥’μ∑’Ëºà“π¡“¬—ß¡’°“√»÷°…“∑’Ë„°≈â
‡§’¬ß°—∫§ÿ≥§à“°“√∫√‘‚¿§ (Consumption Value) ·μà
À“°¡’°“√‡√’¬°™◊ËÕ∑’Ë·μ°μà“ß°—π‰ª∫â“ß ‡™àπ Woodruff
(1997) ·≈– Sweeney & Soutar (2001) ‰¥â„Àâ§«“¡
À¡“¬¢Õß°“√√—∫√Ÿâ§ÿ≥§à“ (Perceived Value) „π°“√
∫√‘‚¿§«à“ª√–°Õ∫¥â«¬  à«π¢Õß°“√√—∫√Ÿâ°“√„™âß“π
(Functional Dimension) ·≈– à«π°“√√—∫√Ÿâ¥â“πÕ“√¡≥å
(Affective Dimension) ‚¥¬°“√√—∫√Ÿâ¢Õß°“√„™âß“π
(Functional Dimension) ®–Õ¬Ÿà∫πæ◊Èπ∞“π¢Õß§«“¡
‡ªìπ‡Àμÿ‡ªìπº≈·≈–°“√ª√–‡¡‘π„π∑“ß‡»√…∞»“ μ√å „π
‡√◊ËÕß¢Õß√“§“ (Price) √«¡‰ª∂÷ß§ÿ≥¿“æ¢Õßº≈‘μ¿—≥±å
·≈–§ÿ≥¿“æ„π°“√„Àâ∫√‘°“√ (Quality)  à«π°“√√—∫√Ÿâ
¥â“πÕ“√¡≥å (Affective Dimension)  “¡“√∂·∫àß‰¥â‡ªìπ
·ßà¡ÿ¡´÷Ëß‡°’Ë¬«¢âÕß°—∫§«“¡√Ÿâ ÷° (Emotional) ·≈–∑’Ë
‡°’Ë¬«¢âÕß°—∫§à“π‘¬¡¢Õß —ß§¡ (Social Value) À√◊Õ
ß“π«‘®—¬¢Õß Sanchez Callarisa Rodriguez ·≈–
Moliner (2006) ∑’Ë‰¥â∑”°“√«—¥§ÿ≥§à“°“√∫√‘‚¿§ÕÕ°¡“
„π 6 ·ßà¡ÿ¡ §◊Õ·∫àß‡ªìπ·ßà¡ÿ¡¥â“π§ÿ≥§à“„π°“√„™âß“π
(Function Value) 4 ·ßà¡ÿ¡ §◊Õ  ∂“π∑’Ëμ—Èß (Establish-
ment) §«“¡‡ªìπ¡◊ÕÕ“™’æ¢Õß§π (Professional) §ÿ≥¿“æ
¢Õßº≈‘μ¿—≥±åÀ√◊Õ°“√„Àâ∫√‘°“√ (Product) √“§“ (Price)
 à«πÕ’° 2 ·ßà¡ÿ¡ ‡ªìπ§ÿ≥§à“¥â“πÕ“√¡≥å (Emotional
Value) ·≈–§ÿ≥§à“∑“ß —ß§¡ (Social Value)

 ”À√—∫°“√ª√–¬ÿ°μå·π«§‘¥§ÿ≥§à“°“√∫√‘‚¿§¡“„™â
„π°≈ÿà¡ ‘π§â“‡∑§‚π‚≈¬’π—Èπ Lee, Kim, Lee ·≈– Kim
(2002) ‰¥â»÷°…“Õ‘∑∏‘æ≈¢Õß§ÿ≥§à“°“√∫√‘‚¿§∑’Ë¡’μàÕ
§«“¡æ÷ßæÕ„®°“√„™âß“πÕ‘π‡∑Õ√å‡πÁμºà“π‚∑√»—æ∑å¡◊Õ∂◊Õ„π
ª√–‡∑»≠’ËªÿÉπ ·≈–‡°“À≈’„μâ ‚¥¬®”·π°§ÿ≥§à“ÕÕ°¡“‡ªìπ
4 ¥â“π §◊Õ §ÿ≥§à“„π°“√„™âß“π (Functional Value) §ÿ≥§à“
∑“ßÕ“√¡≥å (Emotional Value) §ÿ≥§à“∑“ß —ß§¡ (Social
Value) ·≈–§ÿ≥§à“¥â“π√“§“ (Monetary Value) º≈



®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 37 ©.145 °√°Æ“§¡-°—π¬“¬π 58 ...67

æß»°√ ≈‘¡ª°“≠®πå‡«™ ·≈–≥—∞æ≈ Õ—  –√—μπå / Consumption Value and...

°“√»÷°…“¢Õßæ«°‡¢“ æ∫«à“Õ‘∑∏‘æ≈¢Õß§ÿ≥§à“°“√
∫√‘‚¿§„π°≈ÿà¡ºŸâ∫√‘‚¿§¢Õß 2 ª√–‡∑» ¡’§«“¡·μ°μà“ß°—π
°≈à“«§◊Õ „πª√–‡∑»≠’ËªÿÉπ §ÿ≥§à“„π°“√„™âß“π (Functional
Value) ¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®¡“°∑’Ë ÿ¥ ¢≥–∑’Ë
§ÿ≥§à“∑“ß —ß§¡ (Social Value) ‰¡à¡’Õ‘∑∏‘æ≈μàÕ§«“¡
æ÷ßæÕ„®„π°“√„™âß“π  à«π„π°√≥’¢ÕßºŸâ∫√‘‚¿§ª√–‡∑»
‡°“À≈’ æ∫«à“ §ÿ≥§à“‡™‘ßÕ“√¡≥å (Emotional Value)
¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®„π°“√„™âß“π¡“°∑’Ë ÿ¥  πÕ°®“°
π’Èº≈°“√»÷°…“¬—ßæ∫§«“¡π‘¬¡¢Õß√Ÿª·∫∫°“√„™â∫√‘°“√
∑’Ë·μ°μà“ß°—π¢ÕßºŸâ∫√‘‚¿§„π 2 ª√–‡∑» ºŸâ∫√‘‚¿§
ª√–‡∑»≠’ËªÿÉπ‡πâπ°“√„™â Email ´÷Ëß Õ¥§≈âÕß°—∫§ÿ≥§à“
„π°“√„™âß“π (Functional Value) ¢≥–∑’ËºŸâ∫√‘‚¿§
ª√–‡∑»‡°“À≈’‡πâπ°“√„™â∫√‘°“√¥“«πå‚À≈¥  À√◊Õ‡≈àπ‡°¡ å
‡æ◊ËÕ§«“¡∫—π‡∑‘ß Õ¥§≈âÕß°—∫§ÿ≥§à“∑“ßÕ“√¡≥å
(Emotional Value)

πÕ°®“°π’È Kumar ·≈– Lim (2008) ‰¥â»÷°…“À“
º≈°√–∑∫¢ÕßÕ“¬ÿ¢ÕßºŸâ∫√‘‚¿§∑’Ë¡’μàÕ°“√√—∫√Ÿâ„π°“√„™â
∫√‘°“√∫π‚∑√»—æ∑å¡◊Õ∂◊Õ (Mobile Service Perceptions)
‚¥¬∑”°“√»÷°…“®“°ºŸâ∫√‘‚¿§°≈ÿà¡ Gen Y ·≈–°≈ÿà¡
Baby Boomers ́ ÷Ëßº≈ª√“°Ø«à“∑—Èß°≈ÿà¡§π Gen Y ·≈–
Baby Boomers „Àâ§«“¡ ”§—≠°—∫§ÿ≥¿“æ¢Õß‡§√◊Õ¢à“¬
(Network Quality) „π¢≥–∑’Ë§π Gen Y √—∫√Ÿâ∂÷ß
§ÿ≥¿“æ„π°“√„Àâ∫√‘°“√¢âÕ¡Ÿ≈ (Mobile Data Service)
¡“°°«à“ Baby Boomers ·≈–∂â“¡Õß‡ª√’¬∫‡∑’¬∫„π¡ÿ¡
¢Õß§ÿ≥§à“‡™‘ß‡»√…∞»“ μ√å (Economic Value) ·≈–
§ÿ≥§à“‡™‘ßÕ“√¡≥å (Emotional Value) æ∫«à“§π Gen
Y ®–‡°‘¥§«“¡æÕ„® (Satisfaction) ®“°°“√√—∫√Ÿâ∂÷ß
§ÿ≥§à“‡™‘ßÕ“√¡≥å (Emotional Value) ¡“°°«à“§ÿ≥§à“
‡™‘ß‡»√…∞»“ μ√å (Economic Value) „π∑“ßμ√ß°—π¢â“¡
§π Baby Boomers ®–‡°‘¥§«“¡æÕ„® (Satisfaction)
®“°°“√√—∫√Ÿâ∂÷ß§ÿ≥§à“‡™‘ß‡»√…∞»“ μ√å (Economic Value)
¡“°°«à“§ÿ≥§à“‡™‘ßÕ“√¡≥å (Emotional Value) º≈°“√«‘®—¬π’È
· ¥ß„Àâ‡ÀÁπ«à“°“√∑”°“√μ≈“¥ ”À√—∫§π Õß°≈ÿà¡π’È®÷ß
¡’§«“¡·μ°μà“ß°—π  ‡π◊ËÕß®“°§«“¡æÕ„®®“°°“√√—∫√Ÿâ∑’Ëμà“ß°—π

®“°∑’Ë°≈à“«¡“¢â“ßμâπ ®–‡ÀÁπ‰¥â«à“¡’°“√ª√–¬ÿ°μå
π”·π«§‘¥§ÿ≥§à“°“√∫√‘‚¿§‰ª„™â„π°“√Õ∏‘∫“¬æƒμ‘°√√¡
ºŸâ∫√‘‚¿§„π·ßà¡ÿ¡μà“ßÊ À≈“°À≈“¬¥â“π ”À√—∫ß“π«‘®—¬π’È
´÷Ëß¡’«—μ∂ÿª√– ß§å∑’Ë®–Õ∏‘∫“¬æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§„π
μ≈“¥°“√„Àâ∫√‘°“√ 3G ‚¥¬ºŸâ«‘®—¬‰¥âª√–¬ÿ°μåπ”·π«§‘¥
§ÿ≥§à“°“√∫√‘‚¿§¡“ª√—∫„™â‡æ◊ËÕÕ∏‘∫“¬ æƒμ‘°√√¡·≈–
§«“¡æ÷ßæÕ„®¢ÕßºŸâ∫√‘‚¿§„πμ≈“¥°“√„Àâ∫√‘°“√ 3G
√«¡∂÷ß °“√»÷°…“§ÿ≥≈—°…≥–∑“ßª√–™“°√»“ μ√å¢Õß
ºŸâ∫√‘‚¿§∑’Ë¡’§ÿ≥§à“°“√∫√‘‚¿§∑’Ë·μ°μà“ß°—π

√–‡∫’¬∫«‘∏’«‘®—¬
ºŸâ«‘®—¬‰¥âæ—≤π“‡§√◊ËÕß¡◊Õ„π°“√«—¥§ÿ≥§à“°“√∫√‘‚¿§

(Consumption Value) ¡“®“° Sanchez et al. (2006)
´÷Ëß·∫àß·ßà¡ÿ¡§ÿ≥§à“°“√∫√‘‚¿§ÕÕ°‡ªìπ¥â“π§ÿ≥§à“„π
°“√„™âß“π (Functional Value) 4 ·ßà¡ÿ¡ §◊Õ  ∂“π∑’Ëμ—Èß
(Establishment) §«“¡‡ªìπ¡◊ÕÕ“™’æ¢Õß§π (Professional)
§ÿ≥¿“æ¢Õßº≈‘μ¿—≥±åÀ√◊Õ°“√„Àâ∫√‘°“√ (Product) √“§“
(Price) ·≈–Õ’° 2 ·ßà¡ÿ¡ ‡ªìπ§ÿ≥§à“¥â“πÕ“√¡≥å
(Emotional Value) ·≈–§ÿ≥§à“∑“ß —ß§¡ (Social Value)
‚¥¬ª√—∫·ßà¡ÿ¡°“√«—¥„Àâ‡¢â“°—∫∏ÿ√°‘®‡∑§‚π‚≈¬’ ◊ËÕ “√
·≈–‚∑√§¡π“§¡„π à«π°“√„™â∫√‘°“√ 3G ·≈–∑”
Pre-test ª√—∫§”∂“¡‡æ◊ËÕ„Àâ‡¢â“°—∫ ¿“æ·«¥≈âÕ¡·≈–
æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§„πª√–‡∑»‰∑¬¡“°¢÷Èπ

ºŸâ«‘®—¬¥”‡π‘π°“√ ÿà¡μ—«Õ¬à“ß·∫∫„™â«‘®“√≥≠“≥
(Judgmental Sampling) ‚¥¬¡’°≈ÿà¡μ—«Õ¬à“ß §◊Õ ºŸâ
∫√‘‚¿§§π‰∑¬„π°√ÿß‡∑æ¡À“π§√∑’Ë‡§¬„™âß“π 3G
‡π◊ËÕß®“°æ◊Èπ∑’Ë°√ÿß‡∑æ¡À“π§√‡ªìπæ◊Èπ∑’Ë∑’Ë¡’ —¥ à«π§π
∂◊Õ§√Õß‚∑√»—æ∑å¡◊Õ∂◊Õ ¡“√å∑‚øπ¡“°∑’Ë ÿ¥‡∑’¬∫°—∫
®—ßÀ«—¥Õ◊ËπÊ ·≈–¡’≈—°…≥–¢Õßª√–™“°√∑’ËÀ≈“°À≈“¬ ÷́Ëß
μ√ß°—∫≈—°…≥–∑’Ë π„®®–»÷°…“  ”À√—∫ ∂“π∑’Ë∑’Ë„™â„π
°“√‡°Á∫¢âÕ¡Ÿ≈®–°√–®“¬‰ªμ“¡»Ÿπ¬å°“√§â“ ¡À“«‘∑¬“≈—¬
∫√‘…—∑‡Õ°™π·≈–Àπà«¬ß“π√—∞«‘ “À°‘®¢Õß√—∞ ‚¥¬„Àâ
°≈ÿà¡μ—«Õ¬à“ß∑”°“√ª√–‡¡‘π§ÿ≥§à“°“√∫√‘‚¿§√«¡∂÷ß
§«“¡æÕ„®„π°“√„™â∫√‘°“√ 3G μ“¡‡§√◊ËÕß¡◊Õ·≈–§”∂“¡



æß»°√ ≈‘¡ª°“≠®πå‡«™ ·≈–≥—∞æ≈ Õ—  –√—μπå / Consumption Value and...

68... ®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 37 ©.145 °√°Æ“§¡-°—π¬“¬π 58

∑’ËÕÕ°·∫∫¢÷Èπ ¥â«¬°“√„Àâ§–·ππ‡ÀÁπ¥â«¬ ·≈–‰¡à‡ÀÁπ¥â«¬
μ“¡‡°≥±å 5 §–·ππ (Likert Scale) ·≈–„Àâ°≈ÿà¡
μ—«Õ¬à“ßª√–‡¡‘π∂÷ßæƒμ‘°√√¡°“√„™â∫√‘°“√ 3G  ‚¥¬
 “¡“√∂μÕ∫æƒμ‘°√√¡°“√„™â∫√‘°“√‰¥â¡“°°«à“ 1
§”μÕ∫

ºŸâ«‘®—¬‰¥â°√–®“¬·∫∫ Õ∫∂“¡‰ª∑—ÈßÀ¡¥ 350 ™ÿ¥
‰¥â√—∫°“√μÕ∫°≈—∫¡“®”π«π 341 ™ÿ¥ ·≈–¡’‡æ’¬ß®”π«π
333 ™ÿ¥ ∑’Ë¡’§«“¡ ¡∫Ÿ√≥å “¡“√∂„™â„π°“√«‘‡§√“–Àå‰¥â
´÷Ëßª√–°Õ∫¥â«¬‡æ»™“¬®”π«π 166 §π ·≈–‡æ»À≠‘ß
®”π«π 167 §π

º≈°“√«‘®—¬
°“√«‘‡§√“–Àå§«“¡πà“‡™◊ËÕ∂◊Õ·≈–μ—«ª√–°Õ∫¢Õß

§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G

ºŸâ«‘®—¬‰¥â∑”°“√«‘‡§√“–Àå§«“¡πà“‡™◊ËÕ∂◊Õ¢Õß‡§√◊ËÕß¡◊Õ
«—¥§ÿ≥§à“°“√∫√‘‚¿§∑—Èß 29 §”∂“¡ ‚¥¬æ‘®“√≥“®“°§à“
 —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“¢Õß§√Õπ∫—§ (Cronbachûs Alpha
Coefficient) ®“°·∫∫ Õ∫∂“¡®”π«π∑—ÈßÀ¡¥ 333 ™ÿ¥
º≈°“√«‘‡§√“–Àåæ∫«à“ ‰¥â§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“‡∑à“°—∫
0.932 ·≈–À≈—ß®“°¥÷ß§”∂“¡¢âÕ∑’Ë 20 ÕÕ°‰ª  àßº≈
„Àâ§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“‡æ‘Ë¡¡“°¢÷Èπ‡ªìπ 0.933 ¥â«¬§à“
 —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“∑’Ë‰¥â ”À√—∫§”∂“¡®”π«π 28 ¢âÕπ’È
· ¥ß„Àâ‡ÀÁπ«à“ ‡§√◊ËÕß¡◊Õ«—¥§ÿ≥§à“°“√∫√‘‚¿§„πß“π«‘®—¬
π’È¡’§«“¡πà“‡™◊ËÕ∂◊Õ„π√–¥—∫ Ÿß

„π¢—ÈπμÕπ∂—¥‰ª ºŸâ«‘®—¬‰¥âπ”¢âÕ¡Ÿ≈§”∂“¡∑—Èß 28
¢âÕ ‰ª∑”°“√«‘‡§√“–Àåμ—«ª√–°Õ∫ (Factor Analysis)
‡æ◊ËÕ®—¥°≈ÿà¡§”∂“¡∑—Èß 28 ¢âÕ „Àâ‡ªìπÀ¡«¥À¡Ÿà ‚¥¬‡≈◊Õ°
«‘∏’ Maximum Likelihood ·≈–À¡ÿπ·°π·∫∫ Promax
‚¥¬º≈≈—æ∏å°“√«‘‡§√“–Àåμ—«ª√–°Õ∫ (Factor Analysis)
°“√æ‘®“√≥“º≈≈—æ∏åÀ≈—ß®“°°“√«‘‡§√“–Àå¥â«¬‡∑§π‘§
Factor Analysis ®–æ‘®“≥“‚¥¬„™â‡°≥±å∑’Ë¡’§à“πÈ”Àπ—°
μ—«ª√–°Õ∫ (Factor Loading) ∑’Ë¡’¢π“¥¡“°°«à“ 0.5 ¢÷Èπ

‰ª ·≈–‰¡àæ‘®“√≥“«à“‡ªìπ®”π«π∫«°À√◊Õ®”π«π≈∫
æ∫«à“§”∂“¡¢âÕ∑’Ë 25 ¡’¢π“¥¢Õß§à“πÈ”Àπ—°μ—«ª√–°Õ∫
(Factor Loading) πâÕ¬°«à“ 0.5 ºŸâ«‘®—¬®÷ß∑”°“√¥÷ß§”
∂“¡¢âÕπ’ÈÕÕ° ‡À≈◊Õ®”π«π§”∂“¡∑—ÈßÀ¡¥ 27 ¢âÕ ·≈–
∑”°“√«‘‡§√“–Àå¥â«¬‡∑§π‘§ Factor Analysis Õ’°§√—Èß
‰¥âº≈≈—æ∏å¥—ßμ“√“ß∑’Ë 1

º≈°“√«‘‡§√“–Àå‰¥â§à“¥—™π’ KMO (Kaiser-Meyer-
Olkin Measure of Sampling Adequacy) ¡’§à“‡∑à“°—∫
0.915 ÷́Ëß‡ªìπ§à“∑’Ë Ÿß · ¥ß„Àâ‡ÀÁπ«à“¢âÕ¡Ÿ≈§”∂“¡
27 ¢âÕπ’È‡ªìπ™ÿ¥¢âÕ¡Ÿ≈∑’Ë¡’§«“¡‡À¡“– ¡„π°“√π”¡“
«‘‡§√“–Àå¥â«¬‡∑§π‘§ Factor Analysis ·≈–‡¡◊ËÕ
æ‘®“√≥“§à“ Eigenvalues ÷́Ëß‡ªìπº≈√«¡°”≈—ß Õß¢Õß
 —¡ª√– ‘∑∏‘Ï¢Õßμ—«ª√–°Õ∫√à«¡„π·μà≈–μ—«ª√–°Õ∫
‚¥¬°”Àπ¥„Àâ«à“μ—«ª√–°Õ∫Àπ÷ËßÊ μâÕß¡’§à“‰¡àμË”°«à“ 1
´÷Ëßº≈≈—æ∏å°“√«‘‡§√“–Àåμ—«ª√–°Õ∫ “¡“√∂®—¥Õß§å
ª√–°Õ∫‰¥â 6 °≈ÿà¡ ‚¥¬§à“ Eigenvalues ¢Õß
μ—«ª√–°Õ∫ ÿ¥∑â“¬‡∑à“°—∫ 1.099 ´÷Ëß‡ªìπμ—«ª√–°Õ∫
 ÿ¥∑â“¬∑’Ë¡’§à“ Eigenvalues ∑’Ë¡“°°«à“ 1 ·≈–
Õß§åª√–°Õ∫∑—Èß 6 °≈ÿà¡ ¡’§à“§«“¡·ª√ª√«π – ¡∑’Ë
 “¡“√∂Õ∏‘∫“¬‰¥â (Total Variance Explained)
√âÕ¬≈– 75.439

‡¡◊ËÕπ”§à“πÈ”Àπ—°μ—«ª√–°Õ∫ (Factor Loading)
¢Õßμ—«·ª√¡“®—¥°≈ÿà¡¢Õß¢âÕ§”∂“¡ ¥—ßº≈°“√«‘‡§√“–Àå
· ¥ß„πμ“√“ß∑’Ë 1  “¡“√∂®—¥°≈ÿà¡¢Õß§”∂“¡‡√◊ËÕß
§ÿ≥§à“°“√∫√‘‚¿§ (Consumption Value) ‰¥â‡ªìπ 6
°≈ÿà¡ §◊Õ §ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–
√“§“ (Functional Value: Quality & Price) §ÿ≥§à“
∑“ß —ß§¡ (Social Value) §ÿ≥§à“∑“ßÕ“√¡≥å (Emotional
Value) §ÿ≥§à“„π°“√„™âß“π¥â“πæπ—°ß“π (Functional Value:
Professional) §ÿ≥§à“„π°“√„™âß“π¥â“πª√– ‘∑∏‘¿“æ„π
°“√∑”ß“π·≈–°“√„™â™’«‘μ (Functional Value: Work-
Life Efficiency) ·≈–§ÿ≥§à“„π°“√„™âß“π¥â“π»Ÿπ¬å∫√‘°“√
(Functional Value: Service Center)
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μ“√“ß∑’Ë 1 · ¥ß§à“πÈ”Àπ—°μ—«ª√–°Õ∫ (Factor Loading) ®“°°“√«‘‡§√“–Àå Factor Analysis ®”π«π 27 ¢âÕ§”∂“¡

¢âÕ§”∂“¡ Factor

1 2 3 4 5 6

10. ‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà “¡“√∂§√Õ∫§≈ÿ¡∑ÿ°æ◊Èπ∑’Ë .944

11. ‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà¡’¡“μ√∞“π∑’Ë¥’ .864 .132

9. §«“¡‡√Á«¢Õß 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà„π√–¥—∫∑’Ë©—π§“¥À«—ß .837

12. ‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√ “¡“√∂„™âß“π‰¥âÕ¬à“ßμàÕ‡π◊ËÕß .797

13. ©—π‰«â«“ß„®·≈–‡™◊ËÕ¡—Ëπ„π‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà .771 .121

19. °“√„™âß“π 3G §ÿâ¡§à“°—∫‡ß‘π∑’Ë©—π‡ ’¬‰ª .632 .199 -.152

18. √“§“∫√‘°“√ 3G ∑’Ë©—π„™âÕ¬Ÿà¡’§«“¡‡À¡“– ¡ .547 .148 -.126

28. °“√„™âß“π 3G ∑”„Àâ§πÕ◊Ëπª√–∑—∫„®„πμ—«©—π .983

27. °“√„™âß“π 3G ∑”„Àâ©—π‰¥â√—∫°“√¬Õ¡√—∫ .935

29. °“√„™âß“π 3G ∑”„Àâ©—π‡¢â“°—∫§πÕ◊Ëπ‰¥â¥’¢÷Èπ .851

26. °“√„™âß“π 3G ∑”„Àâ©—π¥Ÿ‡ªìπ§π∑’Ë∑—π ¡—¬„π “¬μ“§πÕ◊Ëπ .745 .116 .150

21. ©—π√Ÿâ ÷°¡’§«“¡ ÿ¢∑’Ë‰¥â„™âß“π 3G .914

24. ©—π√Ÿâ ÷°¥’∑’Ë‰¥â„™âß“π 3G .896

22. ©—π√Ÿâ ÷°ºàÕπ§≈“¬∑’Ë‰¥â„™âß“π 3G .874

23. ©—π√Ÿâ ÷° –¥«° ∫“¬∑’Ë„™âß“π 3G .865

6. æπ—°ß“π¡’§«“¡‡ªìπ¡◊ÕÕ“™’æ·≈–°â“«∑—πμàÕ‡∑§‚π‚≈¬’„À¡àÊ .796

5. ‡¡◊ËÕ©—πμâÕß°“√§«“¡™à«¬‡À≈◊Õ§”·π–π”¢Õßæπ—°ß“π¡’ª√–‚¬™πåμàÕ©—π‡ ¡Õ .770

7. æπ—°ß“π„Àâ∫√‘°“√©—π¥â«¬§«“¡‡ªìπ¡‘μ√ .761

8. æπ—°ß“π “¡“√∂„Àâ∫√‘°“√‚¥¬μÕ∫ πÕßμàÕ§«“¡μâÕß°“√¢Õß©—π‰¥â .737

4. æπ—°ß“π‡¢â“„®Àπâ“∑’Ë¢Õßμπ‡Õß·≈– “¡“√∂ªØ‘∫—μ‘ß“πÕÕ°¡“‰¥â‡ªìπÕ¬à“ß¥’ 727 .114

16. °“√„™âß“π 3G ™à«¬≈¥‡«≈“„π°“√∑”ß“π¢Õß©—π .919

15. °“√„™âß“π 3G ∑”„Àâ©—π∑”ß“π‰¥âßà“¬¢÷Èπ .895

14. °“√„™âß“π 3G ∑”„Àâ©—π∑”ß“π‰¥â¡’ª√– ‘∑∏‘¿“æ¢÷Èπ -.119 .737 .109

17. °“√„™âß“π 3G ∑”„Àâ©—π„™â™’«‘μßà“¬¢÷Èπ .712

1. »Ÿπ¬å∫√‘°“√≈Ÿ°§â“¢Õß‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà¡’§«“¡∑—π ¡—¬ °«â“ß¢«“ß .840

2. »Ÿπ¬å∫√‘°“√≈Ÿ°§â“¢Õß‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà¡’°“√®—¥°“√∑’Ë‡ªìπ√–∫∫ .109 .723

3. »Ÿπ¬å∫√‘°“√≈Ÿ°§â“¢Õß‡§√◊Õ¢à“¬ 3G ∑’Ë©—π„™â∫√‘°“√Õ¬Ÿà¡’®”π«π¡“° À“‰¥âßà“¬ .162 .598
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ºŸâ«‘®—¬‰¥â§”π«≥§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“¢Õß§√Õπ∫—§
(Cronbachûs Alpha Coefficient) ¢Õß∑—Èß 6 °≈ÿà¡
§ÿ≥§à“°“√∫√‘‚¿§ ¥—ßμ“√“ß∑’Ë 2 ‡æ◊ËÕ«‘‡§√“–Àå§«“¡πà“
‡™◊ËÕ∂◊Õ¢Õß¢âÕ¡Ÿ≈ ÷́Ëß§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“∑’Ë‰¥â ”À√—∫
·μà≈–°≈ÿà¡¡’§à“ 0.789-0.942 · ¥ß∂÷ß§«“¡πà“‡™◊ËÕ∂◊Õ
¢Õß¢âÕ¡Ÿ≈∑’Ë ‰¥âÀ≈—ß«‘‡§√“–Àå¥â«¬‡∑§π‘§ Factor
Analysis

°“√®”·π°°≈ÿà¡ºŸâ∫√‘‚¿§μ“¡§ÿ≥§à“°“√∫√‘‚¿§

„π°“√«‘‡§√“–Àå¢—ÈπμàÕ‰ªÀ≈—ß®“°∑” Factor
Analysis ºŸâ«‘®—¬‰¥â∑”°“√«‘‡§√“–Àå¥â«¬«‘∏’ Cluster Analy-
sis ‡æ◊ËÕ®”·π°°≈ÿà¡μ—«Õ¬à“ß¢ÕßºŸâ∫√‘‚¿§μ“¡‡°≥±å
§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G ¥â«¬‡∑§π‘§
K-Means Cluster ‚¥¬¢âÕ¡Ÿ≈∑’Ëπ”¡“„™â„π°“√®”·π°
°≈ÿà¡π—Èπ §◊Õ §à“¡“μ√∞“π¢Õß§–·ππªí®®—¬ (Standard-
ized Factor Score) ¢Õßªí®®—¬∑—Èß 6 °≈ÿà¡ §ÿ≥§à“°“√
∫√‘‚¿§ ́ ÷Ëß§”π«≥‰¥â®“°‚ª√·°√¡ SPSS „π¢—ÈπμÕπ°“√∑”
Factor Analysis

°“√∑”°“√«‘‡§√“–Àå¥â«¬«‘∏’ K-Means Cluster æ∫«à“
º≈°“√·∫àß°≈ÿà¡μ—«Õ¬à“ß∑’Ë‡À¡“– ¡∑’Ë ÿ¥ §◊Õ°“√
®”·π°°≈ÿà¡μ—«Õ¬à“ßÕÕ°‡ªìπ 6 °≈ÿà¡ ¥—ß· ¥ß„πμ“√“ß∑’Ë
3 ∑’Ëæ∫«à“°≈ÿà¡μ—«Õ¬à“ß°≈ÿà¡∑’Ë 2 ·≈–°≈ÿà¡∑’Ë 3 ¡’

≈—°…≥–§ÿ≥§à“°“√∫√‘‚¿§‚¥¬‡πâπ§ÿ≥§à“„π∑ÿ°Ê ¥â“π
‡™àπ‡¥’¬«°—π ®÷ß “¡“√∂√«¡∑—Èß 2 °≈ÿà¡¥—ß°≈à“«‡ªìπ°≈ÿà¡
‡¥’¬«‰¥â ¥—ßπ—Èπ “¡“√∂ √ÿª°“√®—¥°≈ÿà¡μ—«Õ¬à“ßμ“¡
≈—°…≥–§ÿ≥§à“°“√∫√‘‚¿§∑’Ë¡’≈—°…≥–‡¥àπ¢Õß·μà≈–°≈ÿà¡
∑’Ë·μ°μà“ß°—πÕÕ°‰¥â‡ªìπ 5 °≈ÿà¡ §◊Õ °≈ÿà¡°“√„Àâ∫√‘°“√
¢Õßæπ—°ß“π °≈ÿà¡§ÿ≥§à“√Õ∫¥â“π °≈ÿà¡§ÿ≥§à“∑“ß
Õ“√¡≥å·≈–∑“ß —ß§¡ °≈ÿà¡‡πâπª√– ‘∑∏‘¿“æ°“√„™âß“π
·≈–°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“

§ÿ≥≈—°…≥–∑“ßª√–™“°√»“ μ√å¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

·μà≈–°≈ÿà¡

À≈—ß®“°π—ÈπºŸâ«‘®—¬‰¥â«‘‡§√“–Àå§«“¡ —¡æ—π∏å√–À«à“ß
°≈ÿà¡μ—«Õ¬à“ß∑’Ë∂Ÿ°®”·π°μ“¡‡°≥±å§ÿ≥§à“°“√∫√‘‚¿§„π
°“√∫√‘°“√ 3G °—∫§ÿ≥≈—°…≥–∑“ßª√–™“°√»“ μ√å ¥â«¬
μ“√“ß·®°·®ß§«“¡∂’Ë·≈–°“√«‘‡§√“–Àå Chi-square ´÷Ëß
º≈°“√«‘‡§√“–Àå∂Ÿ°· ¥ß‰«â„πμ“√“ß∑’Ë 4

μ“√“ß∑’Ë 4 ™’È„Àâ‡ÀÁπ«à“ ¡’‡æ’¬ßªí®®—¬¥â“πÕ“¬ÿ‡∑à“π—Èπ
∑’Ë¡’§«“¡ —¡æ—π∏å°—∫°“√®”·π°°≈ÿà¡¥â«¬§ÿ≥§à“°“√∫√‘‚¿§
Õ¬à“ß¡’π—¬ ”§—≠∑’Ë√–¥—∫§«“¡‡™◊ËÕ¡—Ëπ√âÕ¬≈– 95 (p-value
= 0.043) Õ¬à“ß‰√°Á¥’ À“°μâÕß°“√ √ÿª·π«‚πâ¡¢Õß
≈—°…≥–∑“ßª√–™“°√»“ μ√å„π°≈ÿà¡≈Ÿ°§â“·μà≈–°≈ÿà¡
·≈â«Õ“® √ÿª‰¥â¥—ßμ“√“ß∑’Ë 5

μ“√“ß∑’Ë 2 · ¥ß§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“ ·≈–°“√μ—Èß™◊ËÕ¢Õß§ÿ≥§à“

Factor §ÿ≥§à“°“√∫√‘‚¿§ ®”π«π §à“ —¡ª√– ‘∑∏‘Ï

¢âÕ§”∂“¡ ·Õ≈øÉ“

1 §ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–¥â“π√“§“ 7 .920

2 §ÿ≥§à“∑“ß —ß§¡ 4 .936

3 §ÿ≥§à“∑“ßÕ“√¡≥å 4 .942

4 §ÿ≥§à“„π°“√„™âß“π¥â“πæπ—°ß“π 5 .872

5 §ÿ≥§à“„π°“√„™âß“π¥â“πª√– ‘∑∏‘¿“æ„π°“√∑”ß“π·≈–°“√„™â™’«‘μ 4 .910

6 §ÿ≥§à“„π°“√„™âß“π¥â“π»Ÿπ¬å∫√‘°“√ 3 .789
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μ“√“ß∑’Ë 3 · ¥ßº≈°“√®—¥°≈ÿà¡μ—«Õ¬à“ß®“°°“√«‘‡§√“–Àå Cluster Analysis μ“¡§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G

μ—«ª√–°Õ∫ (Factor) °≈ÿà¡°“√„™â °≈ÿà¡ °≈ÿà¡ °≈ÿà¡‡πâπ °≈ÿà¡‰¡à‡πâπ

∫√‘°“√¢Õß §ÿ≥§à“ §ÿ≥§à“ ª√– ‘∑∏‘¿“æ §ÿ≥§à“

æπ—°ß“π √Õ∫¥â“π ∑“ß °“√„™âß“π

Õ“√¡≥å

·≈–∑“ß

 —ß§¡

§ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–¥â“π√“§“ .08315 1.33370 .56141 -.13254 -.50463 -1.21185

§ÿ≥§à“∑“ß —ß§¡ -.43005 1.35712 .49952 .30663 -.86377 -.74275

§ÿ≥§à“∑“ßÕ“√¡≥å -.87409 1.44705 .41435 .11084 .20654 -1.24538

§ÿ≥§à“„π°“√„™âß“π¥â“πæπ—°ß“π .10035 1.02251 .61050 -.83080 .14510 -.86250

§ÿ≥§à“„π°“√„™âß“π¥â“πª√– ‘∑∏‘¿“æ„π°“√∑”ß“π·≈–°“√„™â™’«‘μ -.66125 1.25246 .40332 -.08455 .51722 -1.42588

§ÿ≥§à“„π°“√„™âß“π¥â“π»Ÿπ¬å∫√‘°“√ -.23197 1.17380 .65612 -.41158 -.01270 -1.10835

μ“√“ß∑’Ë 4 °“√·®°·®ß§«“¡∂’Ë·≈–°“√«‘‡§√“–Àå Chi-square μ“¡§ÿ≥≈—°…≥–∑“ßª√–™“°√»“ μ√å¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

§ÿ≥≈—°…≥–∑“ß °≈ÿà¡°“√ °≈ÿà¡§ÿ≥§à“ °≈ÿà¡§ÿ≥§à“ °≈ÿà¡‡πâπ °≈ÿà¡‰¡à‡πâπ °“√«‘‡§√“–Àå Chi-square

ª√–™“°√»“ μ√å „Àâ∫√‘°“√¢Õß √Õ∫¥â“π ∑“ßÕ“√¡≥å ª√– ‘∑∏‘¿“æ §ÿ≥§à“

æπ—°ß“π ·≈–∑“ß —ß§¡ °“√„™âß“π

‡æ» Male 26 55 34 33 18 Chi-square = 2.929

Female 25 56 34 25 27 p-value = 0.570

21-30 16 44 26 31 16
Chi-square = 15.968

Õ“¬ÿ 31-40 13 33 17 18 19
p-value = 0.043

> 40 22 34 25 9 10

√–¥—∫ Under Bachelor 1 7 2 2 2
Chi-square = 9.482

°“√»÷°…“ Bachelor 37 67 41 29 31
p-value = 0.303

Above Bachelor 13 35 25 26 11

< 20,000 1 18 6 5 5

√“¬‰¥âμàÕ 20,001-40,000 19 33 22 21 17 Chi-square = 12.387

‡¥◊Õπ 40,001-60,000 14 21 21 16 10 p-value = 0.415

> 60,000 16 38 19 16 13
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μ“√“ß∑’Ë 5 · ¥ß°“√ √ÿª§ÿ≥≈—°…≥–∑“ßª√–™“°√»“ μ√å¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

Cluster ™◊ËÕ°≈ÿà¡μ—«Õ¬à“ß ≈—°…≥–∑“ßª√–™“°√»“ μ√å ®”π«π √âÕ¬≈–
(§π)

‡æ»™“¬·≈–À≠‘ß Õ“¬ÿ¡“°°«à“ 40 ªï
1 °≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π °“√»÷°…“√–¥—∫ª√‘≠≠“μ√’ 51 15%

√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊Õπ¡“°°«à“ 20,000 ∫“∑

‡æ»™“¬·≈–À≠‘ß ∑ÿ°™à«ßÕ“¬ÿ
2 °≈ÿà¡§ÿ≥§à“√Õ∫¥â“π °“√»÷°…“μ—Èß·μà√–¥—∫ª√‘≠≠“μ√’¢÷Èπ‰ª 111 33%

√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊Õπ¡“°°«à“ 60,000 ∫“∑

‡æ»™“¬·≈–À≠‘ß Õ“¬ÿ 21 ∂÷ß 30 ªï
3 °≈ÿà¡§ÿ≥§à“∑“ßÕ“√¡≥å·≈–∑“ß À√◊Õ¡“°°«à“ 40 ªï 68 20%

 —ß§¡ °“√»÷°…“μ—Èß·μà√–¥—∫ª√‘≠≠“μ√’¢÷Èπ‰ª
√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊ÕπÕ¬Ÿà√–À«à“ß 40,000
∂÷ß 60,000 ∫“∑

‡æ»™“¬ Õ“¬ÿ 21 ∂÷ß 40 ªï

4 °≈ÿà¡ª√– ‘∑∏‘¿“æ°“√„™âß“π °“√»÷°…“ Ÿß°«à“√–¥—∫ª√‘≠≠“μ√’ 58 17%
√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊ÕπÕ¬Ÿà√–À«à“ß 20,000 ∂÷ß
60,000 ∫“∑

‡æ»À≠‘ß Õ“¬ÿ 31 ∂÷ß 40 ªï

5 °≈ÿà¡‰¡à‡πâπ§ÿ≥§à“ °“√»÷°…“√–¥—∫ª√‘≠≠“μ√’ 45 14%
√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊ÕπÕ¬Ÿà√–À«à“ß 20,000 ∂÷ß
40,000 ∫“∑
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æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G ¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

·μà≈–°≈ÿà¡

„π∑”πÕß‡¥’¬«°—πºŸâ«‘®—¬‰¥â«‘‡§√“–Àå§«“¡ —¡æ—π∏å
√–À«à“ß°≈ÿà¡μ—«Õ¬à“ß∑’Ë∂Ÿ°®”·π°μ“¡‡°≥±å§ÿ≥§à“°“√
∫√‘‚¿§„π°“√∫√‘°“√ 3G °—∫æƒμ‘°√√¡°“√„™â∫√‘°“√

3G ¥â«¬°“√·®°·®ß§«“¡∂’Ë·≈–°“√«‘‡§√“–Àå Chi-square

´÷Ëßº≈°“√«‘‡§√“–Àå‰¥â∂Ÿ°· ¥ß¥—ßμ“√“ß∑’Ë 6

º≈°“√«‘‡§√“–Àå Chi-square test ®–‡ÀÁπ«à“§à“

p-value ¢Õß§«“¡ —¡æ—π∏å√–À«à“ß°≈ÿà¡∑’Ë∂Ÿ°®”·π°°—∫

°“√‡≈◊Õ°„™â∫√‘°“√ ¡’§à“ 0.01 ́ ÷ËßπâÕ¬°«à“ 0.05 · ¥ß«à“

μ“√“ß∑’Ë 6 · ¥ß°“√·®°·®ß§«“¡∂’Ë·≈–°“√«‘‡§√“–Àå Chi-square μ“¡æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G ¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

°≈ÿà¡°“√ °≈ÿà¡ °≈ÿà¡ °≈ÿà¡‡πâπ °≈ÿà¡ °“√«‘‡§√“–Àå
„Àâ∫√‘°“√ §ÿ≥§à“ §ÿ≥§à“ ª√– ‘∑∏‘¿“æ ‰¡à‡πâπ Chi-square

æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G ¢Õß √Õ∫¥â“π ∑“ß °“√„™âß“π §ÿ≥§à“
æπ—°ß“π Õ“√¡≥å

·≈–∑“ß
 —ß§¡

√Ÿª·∫∫ Prepaid 11 17 16 9 5 Chi-square = 3.946

∫√‘°“√ Postpaid 39 89 52 49 40 p-value = 0.413

¥Ÿ«‘¥’‚Õ/Youtube 28 84 40 41 32

¥Ÿ TV Online 12 51 26 15 13

øíß‡æ≈ß (Music) 18 53 28 23 25

‡≈àπ‡°¡ å (Game) 24 63 33 31 25

√—∫ àß Email 41 78 46 49 35

μ‘¥μ“¡¢à“« “√ (News) 33 79 40 43 33

´◊ÈÕ¢Õß Online (Shopping) 11 30 17 15 15

°“√‡≈◊Õ° §âπÀ“¢âÕ¡Ÿ≈ (Searching) 34 94 58 49 37 Chi-square = 97.808

„™â∫√‘°“√ °“√®Õß (Reservation) 12 27 13 15 13 p-value = 0.01

∑”∏ÿ√°√√¡∑“ß°“√‡ß‘π 16 52 22 22 10

(Banking/Finance)

‡«Á∫∫Õ√å¥ (Community) 7 23 12 15 7

‡≈àπÀÿâπ (Stock) 6 36 18 18 9

Video call 14 38 18 16 8

Social network 40 97 61 54 35

E-Book 4 15 6 10 7

Cloud computing 6 20 8 6 6

Õ◊ËπÊ 0 1 1 0 0
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ªí®®—¬∑’Ë 2 ¥—ß°≈à“«¡’§«“¡ —¡æ—π∏å°—πÕ¬à“ß¡’π—¬ ”§—≠
∑’Ë√–¥—∫§«“¡‡™◊ËÕ¡—Ëπ√âÕ¬≈– 95

Õ’°∑—Èß‡¡◊ËÕ∑”°“√«‘‡§√“–ÀåÀ“§«“¡·μ°μà“ß¢Õß
æƒμ‘°√√¡°“√‡≈◊Õ°„™â∫√‘°“√ 3G „π·μà≈–°≈ÿà¡μ—«Õ¬à“ß
‚¥¬„™â‡∑§π‘§ Z-test „π°“√«‘‡§√“–ÀåÀ“§«“¡·μ°μà“ß
‚¥¬‡ª√’¬∫‡∑’¬∫ —¥ à«πμ“¡·π« Column (Comparisons
of Column Proportions) ¥—ßμ“√“ß∑’Ë 7 ·≈â«æ∫«à“

°≈ÿà¡§ÿ≥§à“√Õ∫¥â“π‡ªìπ°≈ÿà¡∑’Ë¡’æƒμ‘°√√¡°“√„™â∫√‘°“√

3G ∫“ßª√–‡¿∑∑’Ë¡“°°«à“°≈ÿà¡Õ◊Ëπ °≈à“«§◊Õ „™â∫√‘°“√ 3G

‡æ◊ËÕ∑”∏ÿ√°√√¡∑“ß°“√‡ß‘π ¡“°°«à“°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“

Õ¬à“ß¡’π—¬ ”§—≠ ·μà®“°¿“æ√«¡º≈≈—æ∏å°“√«‘‡§√“–Àå

¥â«¬«‘∏’ Z-test æ∫«à“„π ºŸâ∫√‘‚¿§„π·μà≈–°≈ÿà¡¡’

æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G ª√–‡¿∑Õ◊ËπÊ ‰¡à‰¥â·μ°μà“ß

°—π¡“°Õ¬à“ß¡’π—¬ ”§—≠

μ“√“ß∑’Ë 8 · ¥ßº≈°“√À“§«“¡ —¡æ—π∏å¢ÕßºŸâ„Àâ∫√‘°“√ 3G ·≈–°≈ÿà¡ºŸâ∫√‘‚¿§ (1)

°≈ÿà¡μ—«Õ¬à“ß

°≈ÿà¡°“√„Àâ∫√‘°“√ °≈ÿà¡§ÿ≥§à“ °≈ÿà¡§ÿ≥§à“∑“ß °≈ÿà¡ª√– ‘∑∏‘¿“æ °≈ÿà¡‰¡à‡πâπ§ÿ≥§à“

ºŸâ„Àâ∫√‘°“√ ¢Õßæπ—°ß“π √Õ∫¥â“π Õ“√¡≥å·≈–∑“ß °“√„™âß“π

 —ß§¡

(A) (B) (C) (D) (E)

AIS C D E

DTAC B B

TruemoveH

Notes: Chi-square = 34.338, df = 8, P-value = 0.000

μ“√“ß∑’Ë 7 · ¥ßº≈°“√À“æƒμ‘°√√¡°“√‡≈◊Õ°„™â∫√‘°“√ 3G ¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§

°≈ÿà¡μ—«Õ¬à“ß·∫àßμ“¡§ÿ≥§à“°“√∫√‘‚¿§

æƒμ‘°√√¡°“√‡≈◊Õ°„™â∫√‘°“√ °≈ÿà¡°“√„Àâ °≈ÿà¡§ÿ≥§à“ °≈ÿà¡§ÿ≥§à“∑“ß °≈ÿà¡ °≈ÿà¡‰¡à‡πâπ

∫√‘°“√¢Õß √Õ∫¥â“π Õ“√¡≥å·≈–∑“ß ª√– ‘∑∏‘¿“æ §ÿ≥§à“

æπ—°ß“π  —ß§¡ °“√„™âß“π

(A) (B) (C) (D) (E)

∑”∏ÿ√°√√¡∑“ß°“√‡ß‘π E

(Banking/Finance)

Notes: Chi-square = 97.808, df = 68, p-value = 0.01
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°“√‡≈◊Õ°ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G

≈”¥—∫μàÕ‰ª‡ªìπ°“√«‘‡§√“–Àå«à“°≈ÿà¡μ—«Õ¬à“ß∑’Ë∂Ÿ°
®”·π°ÕÕ°¡“·μà≈–°≈ÿà¡¡’°“√„™â∫√‘°“√®“°ºŸâ„Àâ∫√‘°“√
‡§√◊Õ¢à“¬ 3G √“¬„¥ ¥â«¬°“√«‘‡§√“–Àå Chi-square
·≈– Z-test ´÷Ëß‰¥âº≈≈—æ∏å ¥—ß· ¥ß„πμ“√“ß∑’Ë 8 ·≈–
μ“√“ß∑’Ë 9

º≈°“√«‘‡§√“–Àå¥â«¬ Chi-square test æ∫«à“§à“
p-value „πμ“√“ß∑’Ë 8 ¡’§à“ 0.000 ́ ÷Ëß¡’§à“πâÕ¬°«à“ 0.05
· ¥ß∂÷ß°“√¡’§«“¡ —¡æ—π∏å√–À«à“ßºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬
·≈–°≈ÿà¡μ—«Õ¬à“ß∑’Ë®”·π°‚¥¬§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â

∫√‘°“√ 3G ∑’Ë√–¥—∫§«“¡‡™◊ËÕ¡—Ëπ√âÕ¬≈– 95 ·≈–„π°“√
«‘‡§√“–Àå‚¥¬„™â‡∑§π‘§ Z-test ºŸâ«‘®—¬∑”°“√«‘‡§√“–Àå
2 √Ÿª·∫∫ „π·∫∫·√°∑”°“√‡≈◊Õ°μ—«·ª√ºŸâ„Àâ∫√‘°“√
3G ‡ªìπ·π«πÕπ ·≈–‡≈◊Õ°μ—«·ª√°≈ÿà¡μ—«Õ¬à“ß‡ªìπ
·π«μ—Èß ¥—ß· ¥ß„πμ“√“ß∑’Ë 8 ·≈–„π·∫∫∑’Ë Õß ∑”°“√
‡≈◊Õ°μ—«·ª√°≈ÿà¡μ—«Õ¬à“ß‡ªìπ·π«πÕπ ·≈–‡≈◊Õ°
μ—«·ª√ºŸâ„Àâ∫√‘°“√ 3G ‡ªìπ·π«μ—Èß ¥—ß· ¥ß„πμ“√“ß∑’Ë 9

°“√·ª≈º≈¢Õß∑—Èßμ“√“ß 8 ·≈–μ“√“ß∑’Ë 9 ‰¥â
º≈≈—æ∏å Õ¥§≈âÕß‰ª„π∑‘»∑“ß‡¥’¬«°—π ·≈–®“°∑—Èß 2
μ“√“ß  “¡“√∂ √ÿªº≈¢Õß°“√«‘‡§√“–Àå‰¥â¥—ßμ“√“ß∑’Ë 10

μ“√“ß∑’Ë 9  · ¥ßº≈°“√À“§«“¡ —¡æ—π∏å¢ÕßºŸâ„Àâ∫√‘°“√ 3G ·≈–°≈ÿà¡ºŸâ∫√‘‚¿§ (2)

AIS DTAC TruemoveH

(A) (B) (C)

°≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π

°≈ÿà¡§ÿ≥§à“√Õ∫¥â“π B C

°≈ÿà¡§ÿ≥§à“∑“ßÕ“√¡≥å·≈–∑“ß —ß§¡ A

°≈ÿà¡ª√– ‘∑∏‘¿“æ°“√„™âß“π

°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“

Notes: Chi-square = 34.338, df = 8, P-value = 0.000



æß»°√ ≈‘¡ª°“≠®πå‡«™ ·≈–≥—∞æ≈ Õ—  –√—μπå / Consumption Value and...

76... ®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 37 ©.145 °√°Æ“§¡-°—π¬“¬π 58

Õ‘∑∏‘æ≈¢Õß§ÿ≥§à“°“√∫√‘‚¿§μàÕ§«“¡æ÷ßæÕ„®„π

°“√„™â∫√‘°“√ 3G

ºŸâ«‘®—¬¬—ß∑”°“√«‘‡§√“–ÀåÕ‘∑∏‘æ≈¢Õß§ÿ≥§à“°“√

∫√‘‚¿§μàÕ§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ‚¥¬∑”°“√

«‘‡§√“–Àå¥â«¬«‘∏’ Multiple Regression ÷́Ëßæ∫«à“ §à“

Adjusted R Square ‡∑à“°—∫ 0.508 ·≈–¡’§à“ Durbin-

Watson ‡∑à“°—∫ 2.062 ¥—ß· ¥ß„πμ“√“ß∑’Ë 11

º≈°“√«‘‡§√“–Àå„πμ“√“ß∑’Ë 11 ‡¡◊ËÕæ‘®“√≥“§à“

p-value ∑’ËπâÕ¬°«à“ 0.05 ·≈â« æ∫«à“ §ÿ≥§à“°“√∫√‘‚¿§

∑’Ë¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®¢ÕßºŸâ∫√‘‚¿§„π°“√„™â∫√‘°“√

3G §◊Õ §ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–

¥â“π√“§“ (Functional Value: Quality & Price)
(Beta = 0.376) §ÿ≥§à“∑“ßÕ“√¡≥å (Emotional Value)
(Beta = 0.234) §ÿ≥§à“„π°“√„™âß“π¥â“πª√– ‘∑∏‘¿“æ
„π°“√∑”ß“π·≈–°“√„™â™’«‘μ (Functional Value:
Work-Life Efficiency) (Beta = 0.148) ·≈–
§ÿ≥§à“∑“ß —ß§¡ (Social Value) (Beta = 0.144)  à«π
§ÿ≥§à“∑’Ë‰¡à¡’Õ‘∑∏‘æ≈μàÕ§«“¡æÕ„®„π°“√„™â∫√‘°“√ §◊Õ
§ÿ≥§à“„π°“√„™âß“π¥â“πæπ—°ß“π (Functional Value:
Professional) ·≈–§ÿ≥§à“„π°“√„™âß“π¥â“π»Ÿπ¬å∫√‘°“√
(Functional Value: Service Center)

μ“√“ß∑’Ë 10 · ¥ßº≈ √ÿª§«“¡·μ°μà“ß¢Õß°“√‡≈◊Õ°„™â‡§√◊Õ¢à“¬ 3G „π·μà≈–°≈ÿà¡μ—«Õ¬à“ß

°≈ÿà¡μ—«Õ¬à“ß ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G

°≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π AIS Dtac ·≈– TruemoveH

°≈ÿà¡§ÿ≥§à“√Õ∫¥â“π AIS

°≈ÿà¡§ÿ≥§à“∑“ßÕ“√¡≥å·≈–∑“ß —ß§¡ TruemoveH

°≈ÿà¡ª√– ‘∑∏‘¿“æ°“√„™âß“π Dtac

°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“ Dtac

μ“√“ß∑’Ë 11 · ¥ß —¡ª√– ‘∑∏‘Ï°“√∂¥∂Õ¬ (Regression Coefficients) ¢Õß°“√À“Õ‘∑∏‘æ≈¢Õß§ÿ≥§à“μàÕ§«“¡æ÷ßæÕ„®

Model Unstandardized Standardized Collinearity Statistics

Coefficients Coefficients
B Std. Error Beta

t p-value

Tolerance VIF

Fundtional value : Quality & Price .280 .039 .376 7.253 .000 .552 1.811

Social Value .106 .035 .144 3.017 .003 .648 1.542

Emotional Value .174 .042 .234 4.108 .000 .456 2.195

Functional Value : Professional .013 .036 .017 .367 .714 .671 1.490

Functional Value : Work-Life Efficiency .111 .043 .148 2.558 .011 .443 2.258

Functional Value : Service Center -.002 .042 -.002 -.039 .969 .517 1.934
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Õ¿‘ª√“¬º≈·≈–¢âÕ √ÿª
°“√®”·π°°≈ÿà¡ºŸâ∫√‘‚¿§μ“¡§ÿ≥§à“°“√∫√‘‚¿§

®“°º≈°“√®”·π°°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë„™â∫√‘°“√ 3G
„π°√ÿß‡∑æ¡À“π§√μ“¡§ÿ≥§à“°“√∫√‘‚¿§ æ∫«à“ °≈ÿà¡

§ÿ≥§à“√Õ∫¥â“π ‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’®”π«π¡“°∑’Ë ÿ¥
§‘¥‡ªìπ√âÕ¬≈– 33 ‚¥¬ºŸâ∫√‘‚¿§°≈ÿà¡π’Èª√–°Õ∫‰ª¥â«¬
∑ÿ°™à«ßÕ“¬ÿ ¡’√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊Õπ¡“°°«à“ 60,000 ∫“∑
‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë „Àâ§«“¡ ”§—≠°—∫§ÿ≥§à“„π∑ÿ°Ê
¥â“π ∑—Èß§ÿ≥§à“¥â“π°“√„™âß“π §ÿ≥§à“∑“ßÕ“√¡≥å ·≈–
§ÿ≥§à“∑“ß —ß§¡ ºŸâ∫√‘‚¿§°≈ÿà¡π’È à«π„À≠à„™â∫√‘°“√ 3G
¢Õß‡§√◊Õ¢à“¬ AIS ·≈– à«π„À≠à¡’√“¬‰¥â·≈–°”≈—ß ◊́ÈÕ Ÿß
·≈–°“√∑’Ë„Àâ§«“¡ ”§—≠°—∫§ÿ≥§à“„π°“√„™âß“π„π∑ÿ°Ê
¥â“π ®÷ß∑”„ÀâºŸâ∫√‘‚¿§°≈ÿà¡π’È‡ªìπ°≈ÿà¡∑’Ë¡’æƒμ‘°√√¡°“√
„™â∫√‘°“√ 3G ∑’ËÀ≈“°À≈“¬¡“°°«à“ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ◊ËπÊ
∂◊Õ‡ªìπ°≈ÿà¡‡ªÑ“À¡“¬∑’Ë¡’»—°¬¿“æ„πμ≈“¥ ·≈–‡ªìπ°≈ÿà¡
ºŸâ∫√‘‚¿§∑’ËºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬„π·μà≈–§à“¬§«√„Àâ§«“¡
 π„® ·≈–∑”°“√μ≈“¥‡æ◊ËÕ¥÷ß∞“π≈Ÿ°§â“¢ÕßºŸâ∫√‘‚¿§„π
°≈ÿà¡π’È¡“‡ªìπ≈Ÿ°§â“„π§à“¬¢Õßμπ‡Õß

ºŸâ∫√‘‚¿§°≈ÿà¡√Õß≈ß¡“ §◊Õ °≈ÿà¡§ÿ≥§à“∑“ßÕ“√¡≥å
·≈–∑“ß —ß§¡ §‘¥‡ªìπ√âÕ¬≈– 20 ™à«ßÕ“¬ÿ¢ÕßºŸâ∫√‘‚¿§
°≈ÿà¡π’È “¡“√∂·∫àßÕÕ°‡ªìπ 2 °≈ÿà¡„À≠àÊ §◊Õ ™à«ßÕ“¬ÿ
21-30 ªï À√◊Õ™à«ßÕ“¬ÿ¡“°°«à“ 40 ªï ¡’√“¬‰¥â‡©≈’Ë¬μàÕ
‡¥◊Õπ√–À«à“ß 40,000 ∂÷ß 60,000 ∫“∑ ‡ªìπ°≈ÿà¡ºŸâ
∫√‘‚¿§∑’Ë√Ÿâ ÷°¡’§«“¡ ÿ¢·≈–ºàÕπ§≈“¬‡¡◊ËÕ„™â∫√‘°“√ 3G
√«¡∂÷ß„™â∫√‘°“√ 3G ‡æ√“–§π√Õ∫¢â“ß À√◊Õ‡æ◊ËÕ„Àâ‡¢â“
°—∫§πÕ◊Ëπ‰¥â¥’¬‘Ëß¢÷Èπ ºŸâ∫√‘‚¿§°≈ÿà¡π’È à«π„À≠à„™â∫√‘°“√ 3G
¢Õß‡§√◊Õ¢à“¬ TrueMoveH °≈ÿà¡ºŸâ∫√‘‚¿§°≈ÿà¡π’È„™â 3G
‡æ◊ËÕ§«“¡ºàÕπ§≈“¬ ·≈–√Ÿâ ÷°¡’§«“¡ ÿ¢‡¡◊ËÕ‰¥â„™âß“π
 Õ¥§≈âÕß°—∫≈—°…≥–°“√„™âß“π∑’ËºŸâ∫√‘‚¿§π‘¬¡‡≈◊Õ°„™â
∫√‘°“√ 3G ‡æ◊ËÕ§«“¡∫—π‡∑‘ß ‡™àπ ¥Ÿ«‘¥’‚Õ ‡≈àπ Social
Network À√◊Õ‡≈àπ‡°¡ ‡ªìπμâπ ‚¥¬„π à«π¢Õß°“√
∑”°“√μ≈“¥¢ÕßºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬∑’Ë®– ◊ËÕ “√°—∫°≈ÿà¡
ºŸâ∫√‘‚¿§°≈ÿà¡π’ÈμâÕß ◊ËÕ “√„ÀâºŸâ∫√‘‚¿§‡°‘¥§«“¡√Ÿâ ÷°√à«¡

‡°‘¥°“√°√–μÿâπ∑“ßÕ“√¡≥å·≈–®‘μ„® ‡æ◊ËÕ √â“ß„Àâ≈Ÿ°§â“
‡°‘¥§«“¡¿—°¥’„πμ√“ ‘π§â“

°≈ÿà¡ª√– ‘∑∏‘¿“æ°“√„™âß“π §‘¥‡ªìπ√âÕ¬≈– 17 ́ ÷Ëß
ºŸâ∫√‘‚¿§°≈ÿà¡π’È  à«π„À≠à‡ªìπ‡æ»™“¬ Õ“¬ÿ 21-40 ªï ¡’
√“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊Õπ√–À«à“ß 20,000 ∂÷ß 60,000 ∫“∑
ºŸâ∫√‘‚¿§°≈ÿà¡π’È„™â‡∑§‚π‚≈¬’„Àâ‡°‘¥ª√–‚¬™πå·≈–™à«¬
∑”„Àâ°“√„™â™’«‘μ·≈–°“√∑”ß“πßà“¬¢÷Èπ „π à«π¢Õß°“√
‡≈◊Õ°„™â∫√‘°“√‡§√◊Õ¢à“¬ 3G ºŸâ∫√‘‚¿§°≈ÿà¡π’È à«π„À≠à„™â
∫√‘°“√ 3G ¢Õß‡§√◊Õ¢à“¬ Dtac ·≈–‡π◊ËÕß®“°°“√∑’Ë
ºŸâ∫√‘‚¿§„π°≈ÿà¡π’È à«π„À≠à‡ªìπ‡æ»™“¬ ÷́ËßÕ¬Ÿà„π™à«ßÕ“¬ÿ
¢Õß«—¬∑”ß“π¡’§«“¡‡¢â“„®¥â“π‡∑§‚π‚≈¬’§àÕπ¢â“ß Ÿß
®÷ßπ‘¬¡„™â∫√‘°“√ 3G ‡æ◊ËÕ™à«¬‡æ‘Ë¡ª√– ‘∑∏‘¿“æ„π°“√
∑”ß“π·≈–°“√¥”‡π‘π™’«‘μª√–®”«—π ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬
§«√®Ÿß„®ºŸâ∫√‘‚¿§°≈ÿà¡π’È‚¥¬°“√ ◊ËÕ “√„ÀâºŸâ∫√‘‚¿§
‡ÀÁπ∂÷ß°“√∑’Ë 3G  “¡“√∂™à«¬‡æ‘Ë¡§«“¡ –¥«° ∫“¬„π
°“√„™â™’«‘μ Õ’°∑—Èß¬—ß™à«¬ª√– ‘∑∏‘¿“æ„π°“√∑”ß“π
¡“°¢÷Èπ

°≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π §‘¥‡ªìπ√âÕ¬≈– 15
‚¥¬ à«π„À≠à¡’Õ“¬ÿ¡“°°«à“ 40 ªï ¡’√“¬‰¥â‡©≈’Ë¬μàÕ
‡¥◊Õπ¡“°°«à“ 20,000 ∫“∑ „π à«π¢Õß°“√‡≈◊Õ°„™â∫√‘°“√
‡§√◊Õ¢à“¬ 3G æ∫«à“ºŸâ∫√‘‚¿§°≈ÿà¡π’È„™â∫√‘°“√ 3G ‚¥¬
‰¡à¡’§«“¡·μ°μà“ß„π°“√‡≈◊Õ°ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬Õ¬à“ß
¡’π—¬ ”§—≠ ‡π◊ËÕß®“° à«π„À≠àºŸâ∫√‘‚¿§„π°≈ÿà¡π’È¡’Õ“¬ÿ
‡©≈’Ë¬§àÕπ¢â“ß Ÿß‡¡◊ËÕ‡∑’¬∫°—∫ºŸâ∫√‘‚¿§„π°≈ÿà¡Õ◊ËπÊ ®÷ß
‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë„Àâ§«“¡ ”§—≠°—∫§”·π–π” °“√„Àâ
∫√‘°“√·≈–§«“¡‡ªìπ¡◊ÕÕ“™’æ¢Õßæπ—°ß“π °“√∑”°“√
μ≈“¥¢ÕßºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬∑’Ë®– “¡“√∂®Ÿß„®ºŸâ∫√‘‚¿§
°≈ÿà¡π’È ∑”‰¥â‚¥¬°“√ ◊ËÕ “√„ÀâºŸâ∫√‘‚¿§‡ÀÁπ∂÷ß°“√ àß¡Õ∫
∫√‘°“√¥â«¬§«“¡‡ªìπ¡‘μ√ æ√âÕ¡™à«¬‡À≈◊Õ ·≈–· ¥ß„Àâ
‡ÀÁπ∂÷ß§«“¡‡ªìπ¡◊ÕÕ“™’æ¢Õßæπ—°ß“π

 ”À√—∫ºŸâ∫√‘‚¿§°≈ÿà¡∑’Ë¡’®”π«ππâÕ¬∑’Ë ÿ¥§◊Õ °≈ÿà¡
‰¡à‡πâπ§ÿ≥§à“ §‘¥‡ªìπ√âÕ¬≈– 14  à«π„À≠à‡ªìπ‡æ»À≠‘ß
¡’Õ“¬ÿ 31-40 ªï √“¬‰¥â‡©≈’Ë¬μàÕ‡¥◊Õπ√–À«à“ß 20,000
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∂÷ß 40,000 ∫“∑ ‚¥¬ºŸâ∫√‘‚¿§°≈ÿà¡π’È‰¡à„Àâ§«“¡ ”§—≠
°—∫§ÿ≥§à“¢Õß°“√„™â∫√‘°“√ 3G „π∑ÿ°Ê ¥â“π „π à«π
°“√‡≈◊Õ°„™â∫√‘°“√‡§√◊Õ¢à“¬ 3G ¢ÕßºŸâ∫√‘‚¿§°≈ÿà¡π’È æ∫
«à“ºŸâ∫√‘‚¿§„π°≈ÿà¡π’È à«π„À≠à„™â∫√‘°“√ 3G ‡§√◊Õ¢à“¬ Dtac

æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G

æ‘®“√≥“∂÷ßæƒμ‘°√√¡°“√„™â∫√‘°“√¢Õß°≈ÿà¡
ºŸâ∫√‘‚¿§∑’Ë®”·π°‚¥¬§ÿ≥§à“°“√∫√‘‚¿§ °≈ÿà¡∑’Ë¡’æƒμ‘°√√¡
°“√„™â∫√‘°“√ 3G ·μ°μà“ß®“°°≈ÿà¡ºŸâ∫√‘‚¿§Õ◊ËπÊ §◊Õ °≈ÿà¡
§ÿ≥§à“√Õ∫¥â“π ‡π◊ËÕß®“°¡’æƒμ‘°√√¡°“√„™â 3G ∑’Ë
À≈“°À≈“¬¡“°°«à“°≈ÿà¡Õ◊Ëπ °≈à“«§◊Õ ºŸâ∫√‘‚¿§„π°≈ÿà¡π’È
„™â∫√‘°“√ 3G ‡æ◊ËÕ∑”∏ÿ√°√√¡∑“ß°“√‡ß‘π ¡“°°«à“°≈ÿà¡
‰¡à‡πâπ§ÿ≥§à“

‡¡◊ËÕ«‘‡§√“–ÀåÀ“æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G „π
¥â“π≈—°…≥–°“√„™âß“π æ∫«à“¡’æƒμ‘°√√¡°“√„™â∫√‘°“√
3G ‰¡à·μ°μà“ß°—π¡“°„π·μà≈–°≈ÿà¡ºŸâ∫√‘‚¿§ °≈à“«§◊Õ
ºŸâ∫√‘‚¿§·μà≈–°≈ÿà¡¡’≈—°…≥–°“√„™â∫√‘°“√ 3G ∑’Ë„°≈â
‡§’¬ß°—π ‡™àπ ¡’æƒμ‘°√√¡°“√„™â∫√‘°“√ 3G „π°“√
§âπÀ“¢âÕ¡Ÿ≈ ‡≈àπ Social Network √—∫ àß Email μ‘¥μ“¡
¢à“« “√ ‡≈àπ‡°¡ øíß‡æ≈ß ¥Ÿ Youtube ‡ªìπμâπ ·≈–
‡π◊ËÕß®“°°“√‡æ‘Ë¡¢÷Èπ¢Õß°“√„™â‚∑√»—æ∑å¡◊Õ∂◊Õ ¡“√å∑‚øπ
´÷Ëß‡ªìπ‡À¡◊Õπªí®®—¬∑’Ë 5 ¢ÕßºŸâ∫√‘‚¿§‰ª·≈â« ∑”„Àâ
≈—°…≥–∫√‘°“√ 3G ∑’Ë‡≈◊Õ°„™â à«π„À≠à‡ªìπ‡√◊ËÕß∑’Ë
‡°’Ë¬«¢âÕß°—∫°“√„™â™’«‘μª√–®”«—π¢ÕßºŸâ∫√‘‚¿§ μ“¡
≈—°…≥–∫√‘°“√∑’Ë‡≈◊Õ°„™â¥—ß∑’Ë°≈à“«‰ª

§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G

‡¡◊ËÕæ‘®“√≥“§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G
„π°≈ÿà¡ºŸâ∫√‘‚¿§·μà≈–°≈ÿà¡∑’Ë·∫àß‚¥¬‡°≥±å§ÿ≥§à“°“√
∫√‘‚¿§ æ∫«à“ °≈ÿà¡§ÿ≥§à“√Õ∫¥â“π ¡’§«“¡æ÷ßæÕ„®„π
°“√„™â∫√‘°“√ 3G ¡“°∑’Ë ÿ¥ √Õß≈ß¡“§◊Õ°≈ÿà¡§ÿ≥§à“

∑“ßÕ“√¡≥å·≈–∑“ß —ß§¡ ∂—¥¡“§◊Õ °≈ÿà¡ª√– ‘∑∏‘¿“æ

°“√„™âß“π ≈”¥—∫μàÕ‰ª§◊Õ °≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π
 à«π°≈ÿà¡∑’Ë¡’§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G πâÕ¬
∑’Ë ÿ¥§◊Õ°≈ÿà¡‰¡à‡πâπ§ÿ≥§à“

‡¡◊ËÕæ‘®“√≥“À“§ÿ≥§à“„π¥â“π∑’Ë¡’Õ‘∑∏‘æ≈μàÕ§«“¡
æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ‡√’¬ßμ“¡≈”¥—∫§ÿ≥§à“∑’Ë¡’
Õ‘∑∏‘æ≈®“°¡“°‰ªπâÕ¬ æ∫«à“ §ÿ≥§à“„π°“√„™âß“π¥â“π
§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–¥â“π√“§“ (Functional Value:
Quality & Price) ¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®„π°“√„™â
∫√‘°“√ 3G ¢ÕßºŸâ∫√‘‚¿§¡“°∑’Ë ÿ¥ √Õß≈ß¡“§◊Õ §ÿ≥§à“
∑“ßÕ“√¡≥å (Emotional Value) ∂—¥¡“§◊Õ §ÿ≥§à“„π
°“√„™âß“π¥â“πª√– ‘∑∏‘¿“æ„π°“√∑”ß“π·≈–°“√„™â™’«‘μ
(Functional Value: Work-Life Efficiency) ·≈–∑’Ë¡’
Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ßæÕ„®πâÕ¬∑’Ë ÿ¥ §◊Õ §ÿ≥§à“∑“ß —ß§¡
(Social Value)  à«π§ÿ≥§à“∑’Ë‰¡à¡’Õ‘∑∏‘æ≈μàÕ§«“¡æ÷ß
æÕ„®„π°“√„™â∫√‘°“√ §◊Õ §ÿ≥§à“„π°“√„™âß“π¥â“πæπ—°ß“π
(Functional Value: Professional) ·≈–§ÿ≥§à“„π°“√
„™âß“π¥â“π»Ÿπ¬å∫√‘°“√ (Functional Value: Service
Center)

 ”À√—∫§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ¢Õß
ºŸâ∫√‘‚¿§‡ª√’¬∫‡∑’¬∫°—π„πºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬∑—Èß 3 √“¬
æ∫«à“ºŸâ „™â∫√‘°“√‡§√◊Õ¢à“¬ AIS ·≈– TrueMoveH
¡’§«“¡æÕ„®„π°“√„™â∫√‘°“√ 3G ‰¡à·μ°μà“ß°—π ‚¥¬
ºŸâ „™â∫√‘°“√¢Õß∑—Èß 2 ‡§√◊Õ¢à“¬ ¡’§«“¡æÕ„®„π°“√„™â
∫√‘°“√¡“°°«à“ºŸâ„™â∫√‘°“√‡§√◊Õ¢à“¬ Dtac

„π¥â“π§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ¢Õß
ºŸâ∫√‘‚¿§ º≈≈—æ∏å°“√»÷°…“· ¥ß„Àâ‡ÀÁπ«à“§ÿ≥§à“°“√
∫√‘‚¿§¡’§«“¡ —¡æ—π∏å°—∫§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√
3G ‚¥¬¬‘ËßºŸâ∫√‘‚¿§¡’§ÿ≥§à“°“√∫√‘‚¿§¡“°‡∑à“‰À√à
¬‘Ëß∑”„Àâ‡°‘¥§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√¡“°¢÷Èπ‡∑à“π—Èπ
‚¥¬§ÿ≥§à“„π°“√„™âß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–¥â“π√“§“
(Functional Value: Quality & Price) ¡’Õ‘∑∏‘æ≈μàÕ
§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ 3G ¢ÕßºŸâ∫√‘‚¿§¡“°
∑’Ë ÿ¥ · ¥ß∂÷ß°“√„Àâ§«“¡ ”§—≠¢ÕßºŸâ∫√‘‚¿§∑’Ëæ‘®“√≥“
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°“√‡≈◊Õ°„™â∫√‘°“√‚¥¬‡ª√’¬∫‡∑’¬∫∂÷ß§«“¡‡À¡“– ¡
¢Õß§ÿ≥¿“æ‡§√◊Õ¢à“¬∑’ËºŸâ∫√‘‚¿§®–‰¥â√—∫ ·≈–√“§“∑’ËμâÕß
®à“¬‰ª«à“¡’§«“¡§ÿâ¡§à“À√◊Õ‰¡à

°“√‡≈◊Õ°‡§√◊Õ¢à“¬ºŸâ„Àâ∫√‘°“√ 3G ¢ÕßºŸâ∫√‘‚¿§

„π à«π°“√‡≈◊Õ°„™â∫√‘°“√‡§√◊Õ¢à“¬ 3G ¢Õß
·μà≈–°≈ÿà¡ºŸâ∫√‘‚¿§ æ∫«à“ ºŸâ∫√‘‚¿§„π °≈ÿà¡§ÿ≥§à“√Õ∫

¥â“π  à«π„À≠à‡≈◊Õ°„™â∫√‘°“√‡§√◊Õ¢à“¬ AIS ºŸâ∫√‘‚¿§„π
°≈ÿà¡§ÿ≥§à“∑“ßÕ“√¡≥å·≈–∑“ß —ß§¡  à«π„À≠àπ‘¬¡„™â
∫√‘°“√‡§√◊Õ¢à“¬ TruemoveH ºŸâ∫√‘‚¿§„π °≈ÿà ¡

ª√– ‘∑∏‘¿“æ°“√„™âß“π  à«π„À≠àπ‘¬¡„™â∫√‘°“√‡§√◊Õ¢à“¬
Dtac ºŸâ∫√‘‚¿§„π °≈ÿà¡°“√„Àâ∫√‘°“√¢Õßæπ—°ß“π π‘¬¡
„™â∫√‘°“√∑—Èß 3 ‡§√◊Õ¢à“¬  à«πºŸâ∫√‘‚¿§„π °≈ÿà¡‰¡à‡πâπ

§ÿ≥§à“  à«π„À≠àπ‘¬¡„™â∫√‘°“√‡§√◊Õ¢à“¬ Dtac

 ”À√—∫°“√√—∫√Ÿâ§ÿ≥§à“°“√∫√‘‚¿§¢Õß∫√‘°“√ 3G
‚¥¬ºŸâ∫√‘‚¿§∑’Ë„™â∫√‘°“√‡§√◊Õ¢à“¬∑’Ëμà“ß°—π æ∫«à“ ºŸâ∫√‘‚¿§
∑’Ë „™â∫√‘°“√ 3G ‡§√◊Õ¢à“¬ AIS ·≈– TruemoveH
¡’°“√√—∫√Ÿâ§ÿ≥§à“°“√∫√‘‚¿§¢Õß°“√∫√‘°“√ 3G „π°“√„™â
ß“π¥â“π§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–¥â“π√“§“ ¡“°°«à“ºŸâ∑’Ë„™â
3G ‡§√◊Õ¢à“¬ Dtac πÕ°®“°π’Èæ∫«à“ ºŸâ∫√‘‚¿§∑’Ë„™â∫√‘°“√
3G ‡§√◊Õ¢à“¬ AIS ¡’§ÿ≥§à“°“√∫√‘‚¿§∑“ß —ß§¡¡“°
°«à“ºŸâ„™â‡§√◊Õ¢à“¬ Dtac ·≈–¡’°“√√—∫√Ÿâ§ÿ≥§à“„π°“√„™â
ß“π¥â“πæπ—°ß“π ·≈–§ÿ≥§à“„π°“√„™âß“π¥â“π»Ÿπ¬å∫√‘°“√
¡“°°«à“ºŸâ„™â‡§√◊Õ¢à“¬ Dtac ·≈– TruemoveH ‚¥¬
ºŸâ∫√‘‚¿§¡’°“√√—∫√Ÿâ§ÿ≥§à“∑“ßÕ“√¡≥å ·≈–§ÿ≥§à“„π°“√
„™âß“π¥â“πª√– ‘∑∏‘¿“æ„π°“√∑”ß“π·≈–°“√„™â™’«‘μ‰¡à
·μ°μà“ß°—π„π∑—Èß 3 ‡§√◊Õ¢à“¬

ª√–‚¬™πå∑’Ë ‰¥â√—∫

º≈°“√»÷°…“®“°ß“π«‘®—¬π’È  “¡“√∂·∫àß°≈ÿà¡§ÿ≥§à“
°“√∫√‘‚¿§¢ÕßºŸâ„™â∫√‘°“√ 3G „π°√ÿß‡∑æ¡À“π§√ ‰¥â
ÕÕ°‡ªìπ 5 °≈ÿà¡ æ√âÕ¡∑—ÈßÕ∏‘∫“¬≈—°…≥–∑“ßª√–™“°√-
»“ μ√å ·≈–æƒμ‘°√√¡°“√„™âß“π¢ÕßºŸâ∫√‘‚¿§„π·μà≈–°≈ÿà¡

‚¥¬‡§√◊ËÕß¡◊Õ∑’Ë„™â«—¥§ÿ≥§à“°“√∫√‘‚¿§„πß“π«‘®—¬π’È¡’§à“

§«“¡πà“‡™◊ËÕ∂◊Õ ®“°°“√μ√«® Õ∫§à“ —¡ª√– ‘∑∏‘Ï·Õ≈øÉ“

¢Õß§√Õπ∫—§¡’§à“‡∑à“°—∫ 0.933 ÷́Ëß∂◊Õ«à“¡’§à“§«“¡πà“

‡™◊ËÕ∂◊ÕÕ¬Ÿà„π√–¥—∫ Ÿß

º≈°“√·∫àß°≈ÿà¡μ—«Õ¬à“ß¢ÕßºŸâ„™â∫√‘°“√ 3G ÕÕ°

‡ªìπ°≈ÿà¡Ê μ“¡§ÿ≥§à“°“√∫√‘‚¿§°“√„™âß“π 3G ´÷Ëß∂◊Õ

‡ªìπ¢âÕ¡Ÿ≈∑’Ë‡ªìπª√–‚¬™πåμàÕºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G

„πª√–‡∑»‰∑¬ ‡π◊ËÕß®“°ºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬®–∑√“∫

∂÷ß≈—°…≥–∑“ßª√–™“°√»“ μ√å ·≈–æƒμ‘°√√¡°“√

„™âß“π 3G ¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’§ÿ≥§à“°“√∫√‘‚¿§„π

·∫∫μà“ßÊ ‡¢â“„®∂÷ßμ—«§ÿ≥§à“∑’Ë¡’Õ‘∑∏‘æ≈„ÀâºŸâ∫√‘‚¿§‡°‘¥

§«“¡æ÷ßæÕ„®„π°“√„™â∫√‘°“√ ∑”„ÀâºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬

 “¡“√∂π”º≈°“√«‘®—¬π’È¡“„™âª√–‚¬™πå„π°“√«“ß·ºπ

°≈¬ÿ∑∏å∑“ß°“√μ≈“¥„Àâ¡’ª√– ‘∑∏‘¿“æ‡æ◊ËÕ∑’Ë “¡“√∂

μÕ∫ πÕß°—∫§«“¡μâÕß°“√·≈–§ÿ≥§à“°“√∫√‘‚¿§¢Õß

ºŸâ∫√‘‚¿§„π·μà≈–°≈ÿà¡‰¥âÕ¬à“ß∂Ÿ°μâÕß μ—«Õ¬à“ß‡™àπ

°≈ÿà¡§ÿ≥§à“√Õ∫¥â“π ‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë¡’®”π«π¡“°

∑’Ë ÿ¥μ“¡°“√·∫àß‚¥¬‡°≥±å§ÿ≥§à“°“√∫√‘‚¿§ ®÷ß∂◊Õ

‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’ËºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬μâÕßæ¬“¬“¡∑”

‚ª√‚¡™—Ëπ‡æ◊ËÕμÕ∫ πÕß°—∫ºŸâ∫√‘‚¿§°≈ÿà¡π’È ‚¥¬∑”°“√

 ◊ËÕ “√„ÀâºŸâ∫√‘‚¿§‡ÀÁπ∂÷ß∑—Èßª√–‚¬™πåÀ√◊Õ§ÿ≥§à“„π°“√

„™âß“π (Functional Value) √«¡∂÷ß ◊ËÕ “√‡√◊ËÕß§«“¡

√Ÿâ ÷°„ÀâºŸâ∫√‘‚¿§‡°‘¥§ÿ≥§à“∑“ßÕ“√¡≥å (Emotional Value)

´÷Ëß‡ªìπ ‘Ëß∑’Ë∑â“∑“¬¢ÕßºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬„π°“√æ—≤π“

‡§√◊Õ¢à“¬„Àâ¡’§ÿ≥¿“æ ·≈–‡πâπ ◊ËÕ “√∑“ßÕ“√¡≥å°—∫

ºŸâ∫√‘‚¿§‰ª¥â«¬§«∫§Ÿà°—π‰ª

„π à«π¢âÕ¡Ÿ≈¢Õß§ÿ≥§à“„π°“√„™â∫√‘°“√ 3G ∑’Ë¡’

Õ‘∑∏‘æ≈μàÕ§«“¡æÕ„®„π°“√„™â∫√‘°“√´÷Ëßæ∫«à“ §ÿ≥§à“¥â“π

§ÿ≥¿“æ‡§√◊Õ¢à“¬·≈–§«“¡§ÿâ¡§à“∑“ß√“§“¡’Õ‘∑∏‘æ≈μàÕ

§«“¡æÕ„®¢ÕßºŸâ∫√‘‚¿§¡“°∑’Ë ÿ¥ ¥â«¬¢âÕ¡Ÿ≈∑’Ë‰¥â®“°

ß“π«‘®—¬π’È  ‘Ëß∑’ËºŸâ„Àâ∫√‘°“√‡§√◊Õ¢à“¬§«√∑”‡ªìπÕ—π¥—∫

·√°‡æ◊ËÕ„Àâ≈Ÿ°§â“‡°‘¥§«“¡æÕ„®„π°“√„™â∫√‘°“√ 3G

§◊Õ ‡√àßæ—≤π“‡§√◊Õ¢à“¬ 3G ¢Õßμπ‡Õß„Àâ¡’§ÿ≥¿“æ
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‡æ‘Ë¡ ∂“π’∞“π„Àâ§√Õ∫§≈ÿ¡æ◊Èπ∑’Ë∫√‘°“√„Àâ‰¥â¡“°∑’Ë ÿ¥ ¡’
°“√ÕÕ°·∫∫‚ª√‚¡™—Ëπ„Àâ¡’§«“¡À≈“°À≈“¬  “¡“√∂
μÕ∫ πÕßμàÕ°≈ÿà¡ºŸâ∫√‘‚¿§‰¥â„π∑ÿ°Ê ‰≈øá ‰μ≈å √«¡∑—Èß
„Àâ§«“¡ ”§—≠°—∫°“√„Àâ¢âÕ¡Ÿ≈¢Õßæπ—°ß“π„π°“√·π–π”
·æÁ§‡°®∑’Ë‡À¡“– ¡„Àâ°—∫ºŸâ∫√‘‚¿§‡æ◊ËÕ„ÀâºŸâ∫√‘‚¿§√—∫√Ÿâ
∂÷ß§«“¡§ÿâ¡§à“∑“ß√“§“ ∑—ÈßÀ¡¥π’È‡æ◊ËÕ √â“ß„ÀâºŸâ∫√‘‚¿§
‡°‘¥§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G ®“°°“√‡ª√’¬∫
‡∑’¬∫√–À«à“ß§ÿ≥¿“æ‡§√◊Õ¢à“¬∑’Ë®–‰¥â√—∫ ·≈–‡ß‘π∑’ËμâÕß
®à“¬‰ª ´÷Ëß‡¡◊ËÕ‡°‘¥§ÿ≥§à“°“√∫√‘‚¿§·≈â« ®÷ß‡°‘¥§«“¡æ÷ß
æÕ„®„π°“√„™â∫√‘°“√μ“¡¡“„π∑’Ë ÿ¥

πÕ°®“°π’Èß“π«‘®—¬π’È¬—ß¡’¢âÕ¡Ÿ≈‡™‘ß‡ª√’¬∫‡∑’¬∫¢Õß
ºŸâ „Àâ∫√‘°“√‡§√◊Õ¢à“¬ 3G ·μà≈–√“¬„π·ßà§ÿ≥§à“°“√
∫√‘‚¿§¥â“πμà“ßÊ ·≈–§«“¡æÕ„®„π°“√„™â∫√‘°“√ 3G
¢ÕßºŸâ∫√‘‚¿§ ÷́Ëß‡ªìπ¢âÕ¡Ÿ≈∑’Ë¡’ª√–‚¬™πåμàÕºŸâ„Àâ∫√‘°“√
‡§√◊Õ¢à“¬·μà≈–√“¬‡æ◊ËÕ∑√“∫∂÷ßμ”·Àπàß¢Õßμπ‡Õß‡¡◊ËÕ
‡∑’¬∫°—∫§Ÿà·¢àß√“¬Õ◊Ëπ ‡ªìπ¢âÕ¡Ÿ≈∑’Ë∑”„ÀâºŸâ„Àâ∫√‘°“√‡§√◊Õ
¢à“¬·μà≈–√“¬∑√“∫∂÷ß®ÿ¥·¢Áß·≈–®ÿ¥ÕàÕπ¢Õßμπ‡Õß‡¡◊ËÕ
‡∑’¬∫°—∫§Ÿà·¢àß«à“‡À¡◊ÕπÀ√◊Õ·μ°μà“ß°—πÕ¬à“ß‰√ ‡æ◊ËÕ
 “¡“√∂π”‰ªæ—≤π“ àß‡ √‘¡®ÿ¥·¢Áß ·≈–ª√—∫ª√ÿß·°â‰¢
®ÿ¥ÕàÕπ‡æ◊ËÕ°“√„Àâ∫√‘°“√∑’Ë¥’¬‘Ëß¢÷ÈπμàÕ‰ª

¢âÕ®”°—¥·≈–¢âÕ‡ πÕ·π– ”À√—∫°“√«‘®—¬„πÕπ“§μ

¢âÕ®”°—¥¢Õßß“π«‘®—¬π’È §◊Õ °≈ÿà¡μ—«Õ¬à“ß„πß“π
«‘®—¬¬—ß‰¡à¡’§«“¡À≈“°À≈“¬¡“°æÕ ¢âÕ¡Ÿ≈·∫∫ Õ∫∂“¡
∑’Ë‡°Á∫‡ªìπ°≈ÿà¡ºŸâ∫√‘‚¿§∑’Ë„™â∫√‘°“√ 3G ∑’ËÕ“»—¬„π®—ßÀ«—¥

°√ÿß‡∑æ¡À“π§√‡∑à“π—Èπ ∑”„Àâº≈≈—æ∏å°“√«‘‡§√“–Àå®“°
ß“π«‘®—¬π’È “¡“√∂π”‰ª„™â‰¥â„π«ß®”°—¥ ·≈–Õ“®‰¡à
 “¡“√∂„™â·∑πº≈≈—æ∏å¢Õß°≈ÿà¡ºŸâ∫√‘‚¿§∑—ÈßÀ¡¥¢Õß
ª√–‡∑»‰∑¬‰¥â ‡π◊ËÕß®“°ºŸâ∫√‘‚¿§„πμà“ß®—ßÀ«—¥Õ“®¡’
æƒμ‘°√√¡·≈–§ÿ≥§à“°“√∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G
·μ°μà“ß®“°ºŸâ∫√‘‚¿§„π°√ÿß‡∑æ¡À“π§√ √«¡∑—Èßªí®®—¬
„π‡√◊ËÕß¢ÕßÕ“¬ÿ∑’Ë‰¡à “¡“√∂‡°Á∫°≈ÿà¡μ—«Õ¬à“ß„Àâ‡∑à“°—π
„π∑ÿ°™à«ßÕ“¬ÿ‰¥â ·≈–Õ“™’æ¢Õß°≈ÿà¡μ—«Õ¬à“ß¬—ß‰¡àÀ≈“°
À≈“¬æÕ ‡æ√“– à«π„À≠à‡ªìπæπ—°ß“π∫√‘…—∑‡Õ°™π
∑—ÈßÀ¡¥∑’Ë°≈à“«‰ª ®÷ß∂◊Õ‡ªìπ¢âÕ®”°—¥¢Õßß“π«‘®—¬π’È

¥—ßπ—Èπ À“° “¡“√∂‡æ‘Ë¡°≈ÿà¡μ—«Õ¬à“ß‡ªìπ°≈ÿà¡ºŸâ
∫√‘‚¿§μà“ß®—ßÀ«—¥¥â«¬ ·≈– “¡“√∂‡°Á∫°≈ÿà¡μ—«Õ¬à“ß∑ÿ°
™à«ßÕ“¬ÿ„πª√‘¡“≥‡∑à“Ê °—π °√–®“¬°“√‡°Á∫·∫∫ Õ∫
∂“¡‰ª¬—ßÕ“™’æ∑’ËÀ≈“°À≈“¬¢÷Èπ Õ“®∑”„Àâº≈≈—æ∏å°“√
«‘®—¬ “¡“√∂ –∑âÕπ∂÷ßæƒμ‘°√√¡·≈–§ÿ≥§à“°“√∫√‘‚¿§
¢ÕßºŸâ∫√‘‚¿§„π°“√„™â∫√‘°“√ 3G ∑’Ëπà“‡™◊ËÕ∂◊Õ¬‘Ëß¢÷Èπ

πÕ°®“°π’È °“√‡æ‘Ë¡°“√»÷°…“μ—«·ª√§à“‡©≈’Ë¬§à“„™â
®à“¬¢ÕßºŸâ„™â∫√‘°“√ 3G „π·μà≈–‡¥◊Õπ ‡æ◊ËÕÀ“§«“¡
 —¡æ—π∏å¢Õß°≈ÿà¡≈Ÿ°§â“∑’Ë¡’§à“„™â®à“¬§àÕπ¢â“ß Ÿß„π°“√„™â
∫√‘°“√ 3G °—∫≈—°…≥–∑“ßª√–™“°√»“ μ√å æƒμ‘°√√¡
°“√„™â∫√‘°“√ ·≈–§ÿ≥§à“„π°“√„™âß“π πÕ°®“°π’È§«√
»÷°…“ªí®®—¬„π°“√‡≈◊Õ°·æÁ§‡°® 3G ¢ÕßºŸâ∫√‘‚¿§∑—Èß
·∫∫‡μ‘¡‡ß‘π·≈–·∫∫√“¬‡¥◊Õπ ‡æ◊ËÕ‡¢â“„®ªí®®—¬∑’Ë≈Ÿ°§â“
„™â‡≈◊Õ°·æÁ§‡°® ¢âÕ¡Ÿ≈≈—°…≥–π’È‡ªìπª√–‚¬™πåμàÕºŸâ„Àâ
∫√‘°“√‡§√◊Õ¢à“¬ 3G „π°“√ÕÕ°·∫∫‚ª√‚¡™—Ëπ¢Õß
·æÁ§‡°® 3G ‰¥âμ√ß§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§



®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 37 ©.145 °√°Æ“§¡-°—π¬“¬π 58 ...81

æß»°√ ≈‘¡ª°“≠®πå‡«™ ·≈–≥—∞æ≈ Õ—  –√—μπå / Consumption Value and...

‡Õ° “√Õâ“ßÕ‘ß
Kumar, A., & Lim, H. (2008). Age differences in mobile service perceptions: comparison of Generation Y

and baby boomers. Journal of Services Marketing, 22(7), 568-577.

Kuo, Y. F., Wu, C. M., & Deng, W. J. (2009). The relationships among service quality, perceived value,
customer satisfaction, and post-purchase intention in mobile value-added services. Computers in
human behavior, 25(4), 887-896.

Lee, Y., Kim, J., Lee, I., & Kim, H. (2002). A Cross-Cultural Study on the Value Structure of Mobile
Internet Usage: Comparison Between Korea and Japan. J. Electron. Commerce Res., 3(4),
227-239.

Pihlström, M., & Brush, G. J. (2008). Comparing the perceived value of information and entertainment
mobile services. Psychology & Marketing, 25(8), 732-755.

Sanchez, J., Callarisa, L., Rodriguez, R. M., & Moliner, M. A. (2006). Perceived value of the purchase of
a tourism product. Tourism Management, 27(3), 394-409.

Sheth, J. N., Newman, B. I., & Gross, B. L. (1991). Why we buy what we buy: a theory of consumption
values. Journal of business research, 22(2), 159-170.

Swait, J., & Sweeney, J. C. (2000). Perceived value and its impact on choice behavior in a retail setting.
Journal of Retailing and Consumer Services, 7(2), 77-88.

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: the development of a multiple item
scale. Journal of retailing, 77(2), 203-220.

Wang, Y., Lo, H. P., Chi, R., & Yang, Y. (2004). An integrated framework for customer value
and customer-relationship-management performance: a customer-based perspective from China.
Managing Service Quality, 14(2/3), 169-182.

Woodruff, R. B. (1997). Customer value: the next source for competitive advantage. Journal of the
academy of marketing science, 25(2), 139-153.

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: a means-end model and
synthesis of evidence. Journal of Marketing, 52(3), 2-22.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


