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Abstract

The number of Internet users has increased
continuously in this past decade. The popularity
of Internet has brought us new business
opportunities as well as new business models.
Internet has been used as a new communication
channel to convey information and advertising
messages from Internet vendors to their
customers. The major advantage of internet media
advertising is that it can attract a large group of
customers globally. Banner advertising is a kind
of Internet advertising. With new information
technology such as computer graphic and
multimedia, more interesting banners have been
developed to attract more customer attention.
The purpose of this research was to study the
impact of four different interactive advertising
banner formats, which were (1) in-page video
format, (2) expandable format, (3) floating
format, and (4) between-the-page format, on four
factors of our interests. These factors of interest
included (1) brand awareness, (2) product

knowledge, (3) annoyance, and (4) clickthrough.

Also, two more factors, congruence of content
on advertising banner and content of website as
well as personal innovativeness,were considered

as moderator variables.

Data was collected from 392 subjects using
a questionnaire and eight websites. Hypothesis
tests were able to verify that four different
advertising banner formats had significant impacts
on brand awareness, product knowledge,
annoyance and clickthrough. The study also
indicated that these impacts were higher when
the content on advertising banner and content
on the website was incongruent and when the
visitors of website had low level of personal

innovativeness.

Keyword : Banner Advertising Formats, Brand Awareness, Product Knowledge, Annoyance, Clickthrough
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(Consumer Response Process) Tasdafueadlsznou
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(Cognitive Component) (2) G’]lmmiuiﬁmmiﬁﬂ
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?Jadé‘]fﬂﬂﬂ (Ajzen and Fishbein, 1975; Lavide
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and Novak, 2000; Gong and Lynda, 2003)
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1
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a ¢ < A v v a v A 4 £
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1 d = a o o/ g o 4 a
o wpnwesuuuil] “wiusiauaug wlvadn
1 sAA A . . =
mnnNuUUILeSNE uedeulwy (Animation) 9
6 1M1 (Double Click, 2009) Reyna (2004)
U 1 (d‘d l d‘ S A
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16 Taeddrsuagldnanaud 30 Jndide 5 wi
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(Trust) vesfusTnaisideriulsdmdsdsidansedin
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(Personal Innovativeness) Y84 Q’Uﬂﬂﬂ‘ﬁﬁnﬁ’u
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(2) mmilﬁ'mﬁjuauﬁi (Product Knowledge)
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(Clickthrough)
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s, 2550) FGald 1wsa UldEaaud
AN oaAdedikadouIuAdANYselN 3T
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= A v = & X
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aulasulinnidn fimsiansiaananseny
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(1) ma3ufnnves udilaman (Brand Awareness)
(2) mmi’tﬁmﬁu“uﬁw (Product Knowledge)
(3) AWMy (Annoyance) voefjidhwuIulsdnT
founues AN uay (4) MNUARAVUBUUINDS
(Clickthrough) Iaedidulsvens 2 ¢ Ao (1) anu
aAdeavedlomuNLUINeS Ao Yea U lsa
ld' o -
N 99 (Congruence) 4ag (2) an¥ZNITYONTY

= ) A 1 \
wndavsemaluladlvsie veudazyaaa (Personal
Innovativeness) 528U3TIVOVOINSANEIUTENOU
felsziudesdail

2.1 uwun1snnaav

1. dszmnsvesmsdnuiiine nguildau

dumefiialulszmalne  wdifiosnnlszansil
ynalng IITeld nnsaifudeyanagnmie
voalsznnsld Sedeuiudoyarfieana u dude
\udoyaninmiediegna (Sample) ilefinzan
enurans 159§ 15nudumedifialulsgina
Inelasgudmalulagdiannsedin ‘uazaoniaines
whnd (2552) wunglédumesidia wla) fey
aglug 15-24 U Amsdnmegluszdugandnm
odeogluangumw uaziliuama Fatoyaves
i 2552 # hiuandenndoyavesiideus wnifn
ﬁaﬁuaﬁ%’aﬁaﬁwwuﬂiﬁﬁ“mﬂ?mmum'%mammzwwﬁénﬂ-
i asuaznatid pnasnsalamineds iwe
mananglanidnvay Mdgyiniloudu  (Nearly
Identical) #o m3ithiil“aluaaizidioaiu ffugm
anuadeiulaglFunummaasuuy ulag uysal
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(Completely Randomized Design) L‘ﬁmmﬂﬂq’u
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