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Customer Clustering for Online Music Streaming
Services in Thailand
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Abstract

This research aims to investigate types of customers and factors affecting
the adoption of online music streaming services. The questionnaire survey with 400
Thai respondents suggested that Thai customers can be classified into six groups
according to their perception on online music streaming services as the followings;
innovators, trend followers, potential customers, general customers, IT naive
customers, and non-customers. The six customer groups are different in terms
of perception on online music streaming services, demographic profiles, and online
music using behaviors. The results were discussed and the managerial implications

for each customer group were proposed.
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1 2 3 4 5 6 Pearson

Count | Count | Count | Count | Count | Count Chi-Square tests
1. e
Sl 12 56 33 36 26 37 dthi-sq;are= 3.703
Wi 16 | 43 | 38 | 37 | 33 | 33 | pyalue- 503
2. 018
Mmnh 181 4 16 16 8 11 25
18 - 25 1) 5 98 | 12 15 5 15| Chi-square= 62.189
96 - 30 1 0 o4 | 24 12 9 11 | df =20
91-357 7 18 | 12 | 18 | 14 | 11 | p-value=.000
36 -40 7 12 13 7 20 20 8
3. sEAUMIAnE 3 A w?aﬁﬁﬁqﬁﬂmatvi
MmandSyanas 10 26 24 13 17 35 Chi-square= 22,833
Faanas 13 53 | 33 36 27 | 22 |df =10
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4. 9%
auq (Wsnszy) 0 4 1 2 1 3
AnSeuAndnmn 8 40 26 20 15 35
Wil 5 | 87| 21 | 80 | 25 | 19 | S d8dl
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MN8/1NYeIgINY/ 11 8 1| 15 | 10 5
unthu/methu 2 0 1 P) 0 1
5. old
AN 15,000 1M 9 40 | 27 | 25 | 18 | 38
15.000-30,000m | 9 | 34 | 24 | 9 | 11 | 14 dcfhl-_sqlu;re= 42.363
30,001 - 45,000 1M | 2 12 | 11 12 1|10 | pvalue = 000
NnAN 45,000 VN 8 13 9 27 19 8
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