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The past study about innovation adoption
focused on categorizing consumers into segments
according to innovation product adoption period.
However, the buying decision of consumers
nowadays is more complex. The knowledge about
innovation, which was accepted to be a factor
related to the period of adopting innovation
product, is not the only factor effect innovation
product adoption. This study investigates the
motivations that influent information technology

products adoption of Thai consumers in Bangkok

Metropolitan, including Social, Entertainment,
Knowledge and Thinking Skill, Product Benefits,
and Product Design. The results show that the
consumers can be categorized in to five segments
according to the motivations to consume
innovation product. The brand purchased and
the time to adopt different innovation products
is different for each consumer segments.
However, the relationship between the adoption
period and the type of motivation is not

found.

Keywords : Innovation Adoption, Motivation, Innovation Adoption Period, Information Technology Products
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Extraction Method: Maximum Likelihood. Rotation Method: Promax with Kaiser Normalization.

a. Rotation converged in 7 iterations.
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]
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MyNN 4 @ AIC “mSumsuuengy Cluster Analysis doniilunguumnaciie

Auto-Clustering
Number of Clusters Akaike's Inf(()ﬁét)lon Criterion C}?a L(;ea Regifaﬁ;:g c Ratio of Distance Measures’

1 1403.793

2 987.817 -415.976 1 2.53
3 835.477 -152.339 0.366 2.253
4 778.992 -56.485 0.136 1.054
5 726.413 -52.578 0.126 1.268
6 689.161 -37.252 0.09 1.308
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12 650.893 4.580 -0.011 1.045
13 656.132 5.240 -0.013 1.027
14 661.754 5.622 -0.014 1.231
15 670.073 8.319 -0.02 1.039

a. The changes are from the previous number of clusters in the table.

b. The ratios of changes are relative to the change for the two cluster solution.

c. The ratios of distance measures are based on the current number of clusters against the previous number of clusters.
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