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Influences of Service Quality on Brand Engagement
in Furniture Retail Stores
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Abstract

Furniture retail store formats had changed
from the past to be more varieties of store
formats, including D.I.Y. and finished furniture
stores. These retail stores are providing different
levels of service. The objective of this study is
to investigate the influences of service quality

on brand engagement for different types of

furniture retail stores. The results help managers
to understand the importance of service quality
in building brand engagement of consumers in
different types of furniture retail stores. This can
be useful in improving service quality and

conducting marketing plans that fit with store

types.

Keywords: service quality, brand engagement, furniture retail store
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Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 7 iterations.
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Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 3 iterations.
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