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Abstract

This study aims to identify the components Quality which consists of four factors: Website
of the E-Tourism Quality from Thai and Design Quality, E-Service Design Quality,
International tourists. The result from all the Technology Quality and Customer Service
tourists determines two dimensions of E-tourism Quality. The second dimension is E-Tourism
Quality. The first dimension is E-Tourism Service Marketing Management Quality.

Keywords : E-tourism Quality, E-Tourism Service Quality, E-Tourism Marketing Management Quality
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