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The Development of Entrepreneurial Intention Model using

Binary Logistic Regression: A case study of Thailand
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Abstract

The purpose of this study is to develop the
entrepreneurial intention model using the binary
logistic regression analysis. The sample consisted
of 2,362 Thai people involved with entrepre-
neurial activities based on the Global Entrepre-
neurship Monitor (GEM) data in 2013.
A multi-stage sampling method was used to
collect the data from five areas of Thailand
using questionnaire as the research instrument.

The result shows that the entrepreneurial

intention is significantly influenced by three per-
ceptions; namely, Perception on opportunities, Per-
ception on self efficacy and Perceived fear of
failure, and also Entrepreneurial network. People,
who perceive opportunities of doing business,
perceive their business skill, have lower fear of
failure and have entrepreneurial network tend to
have higher entrepreneurial intention to start up

new business than those who do not.

Keywords: Perception, Motivation, Entrepreneurial Intention, Global Entrepreneurship Monitor (GEM),

Binary Logistic Regression, Thailand
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MUUALAIANNADIALATDUNABINAITUIA NIV
Undnazliidomyuaveaany “unusida “uasa
seeudsd szuazsudsmy (Hosmer, Lemeshow
and Sturdivant, 2013) mANEMIanasslad an
(Logistic Regression Analysis) ihanlgiiesinnegi
a o 4! 49{ - ] ~ =\ a d?
wwiRamgMIaiiguseli viedlem 1IN
E4 =) a o 1 o o d! G
Houfivala lagimsmruaaidiulsdividlavise
NaefINAINdg N deMsIAamgNIalTIg

a dy £ a d a A =2
\T]H’Ji]ﬂusl%ﬂ'liflLﬂi?%ﬁﬂ?iﬂﬂﬂ@ﬂia% Glﬂsluﬂ'ﬁﬂﬂ‘bl']
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Wasnnamulsmuriseniulsinamituniulsizangu
Tagdulsmuidnwazitludinglsue 89 (Dichoto-
mous Variable) 3al$msianzimsanasslad @n

17 (Binary Logistic Regression)

wamsove

nadeygams 19vlasamsanm sananaiii
w:'ﬂizﬂaumiszé’fﬂaﬂ (Global Entrepreneurship

A13edl 10 u aednpazdeyalsemnsm ajvesngudledelunsdnmaail

! o/ ]

Monitor: GEM) 11d) w.6. 2556 naudogafe

q
]
A U

dsgmnslneluismaueny 18-64 U 1l "wswdy
Ansandlszneumssiuiuie u 2,362 et
anvaizdeyalizinnim asvedngudiedy 10
sulddamanaii 1

NAMINN 1 W ngudIedmMIAnm
asail Wlngilumeandgs Anfuiesas 50.8 feoy
sein 35-44 1 AaufluSewsaz 25.6 isfinnsan

v
(%

amils U Souagz
LWl
B8 1,162 49.2
Wi 1,200 50.8
01
18-24 1 374 15.8
25-34 7 585 24.8
35-44 1 604 25.6
45-54 1) 505 21.4
55-64 1) 294 12.4
MU 3nluaiiizou
1-2 AU 331 14.2
3-4 AU 1240 52.5
5-6 AU 655 27.7
6 audulil 132 5.6
STAUMIANE
mnlszan 31 1.3
Uszandnwn 695 29.5
Nsondnwn 490 20.8
1hy.uavih . 400 17.1
Pyaes 690 29.3
Vg muazien 46 2.0
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nu nsaluaiBon wun wlvall ndalu
af1Soudmau 3-4 au lasAailludevas 525

= o =S o/ =S a <) 4
uazliszaumsAnmszivdszandnmn Aailluievas
29.5

Tumsna euiedesiiodts mefiena ou
aifiseasamuiion (Content Validity) #2835
M “usz nsanu 0aAdod (Index of Item-
Objective Congruence: 10C) Tasihdemainlu
iy evawlUW§iFerngsaiuensdiszh
NNIMGIAYATUNN AMZUIMNITIND 4 ¥ uaz
9191385z RAEMs 1IveIgININATMIUINS
Aams 1 v f9NTNdNNN 9AAGe9IEHIN
Jaguse diuuuy evamlasiinsaniiunede

M3 eumaIIisassdiiemnszh
Tashuoy evawllfdFormafinsani de
Mmouudazdeian aaadefudiulsluanide
viohiegls Siilanu eandeadiBrimaasliia

' o
Y Y < o/

W 417 uadfiseimaiiui Jemamdetiu

gy
]

Tsifiann enadeazlianiu “-17 wazlunsain

fisemainilanndemamdeiuionu eandos
MAagUsz sdvisehifezldaniin <07 Tnedemanu
A

Hanusensaeensvlanoiadaud 0.5 vull

)Y

M5UAITIAIILHANNINYINTUTIN UUA

va o

(Discriminant Validity) #3381¥n1531a512%M
pnnlumsnuunvesdemanlaslsimalia 25%
WRAGHAIDENATUUY AUASNGHAIDENAZUUUM
PAINUUMNITNG BUANNUAAAINYDIATN
(Independent T-test) WUTOAAINNUIU b 19
= 1 o 1 =% o o aa
HANNUANINNUDYNNUY 1NN a6 (p < 0.05)
. 4 d -
MWMING DUANHIFONUVDIUVY  oUH (Reliability)
I9elFmamar “uss "ndvesanuseniy (Coeffi-
cient of Reliability) ¢e3snsisanaiasoulia
davl1 (Cronbach’s Alpha) laginamineonivegn

0.7 3l (Faen Nilwdiym, 2551)

A5eN 2: 1 a1 I0C wasmsna auANNUANA19Y9AA (Independent T-test)

auls 10C Discriminant Validity

T statistic df p-value
ms3uilem Tumsmgsa (Perception on 1.0 -48.659 | 1012.031 | 0.000
Opportunities)
mssudanm nsavesniesiiaziiy 1.0 -50.719 | 1718.000 | 0.000
Fsznoums (Perception on Self-efficacy)
iwsetheodiszneums 0.8 -47.308 | 1552591 |  0.000
(Entrepreneurial Network)
mssuanundifiezduman 1.0 -10.297 | 1487.800 | 0.000
(Perception on Fear of Failure)
anuaalaiihurszneums 1.0 -12.556 | 911.053 |  0.000
(Entrepreneurial Intention: EI)
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1NNMINA VA1 W32 NBUBIANNITONY
(Coefficient of Reliability) A28351139W91301A
aseuLIAdan (Cronbach’s Alpha) 409N 5 M0
WU A “Nsg T MEvesAaNuIBeNuIIAY 0.783 &4
M 0.7 1 a9 uuy suandandedulu
JTAUA  UAMNINENaIMULlem (Content Validity)
v as 1o a é 4
MeIsmame “usz nsanu eaades (Index of
Item-objective Congruence: I0C) Wy AAMNANN
0.5 NAMMNIATMTIANSHINTINITUMITINUN
vosdomamlasldinadia 25% “wiumAaNzd
ANNNEATUTDIUA (Discriminant Validity) Wy
JoMMUN 5 9o NanuuanaNAueg Nty Ay

aa = d' a o
M9 8@ (p < 0.05) 14 AIDIANNINBIATUTITINUA
F19AZIDYAAIANTNN 2

Tumsianzimsanaeslad dnnd el
lumsiiangidiudsd seazdedlifianu “wiusiu
wnAull (Multicollinearity) 9379 auam Nifd
voudiulsd szudasiidienmsmuiamiladsns
81902989981 ul5U59u (Variance Inflation
Factor: VIF) #ifhan VIF ilfidann o aehdauls
shuAatlgmanu “widfmsnaiullnamssnng
Tddh VIF a9 anhiy 3.35 Safesnd 10w aeh

v

Foyalumsieibifidlygmeany “wiusaunnaull

o a

(fagn Nisdtym, 2551) uaz dIMdeyams

Mmnsiasginisanaoslal annidell lae

a d o/ d'
HAMIIUATNSHIL AIONMITNN 3 Uag 4

VMR 3 wuh fulsiineg (Predictor)
4 Fwsl unsmsliangiisnswadeans
falafhudsenoumsediite dyme aa Tae
311N13NA 8VA1 Model Chi-square NA1g
manezdildnnmanaeslad Anmiite @y

Adlapiian Omnibus Test (Significance Level) il
0.000 1t 3 HULTIABIHANNMINE N (Goodness
of Fit) waza1 Nagelkerke Pseudo R? ity 0.141
uuudassdanan unsarineraanudelaihg

dszneumsldgndesiosas 83.0

NNAINN 4 AT AMIIMAY -2.554
a Y v 1 & 3 a
wneseldn dinedhiriulem lumahgsie
(bisu3lem Tumasvhgste, s = 0) lisuianu
wnsavesauesiziiugiszneums (W = 0) laifl
A 1 a o/ I Y d'
IAIOUIYNNGINY (3 = 0) UATUANNNAINIE
daummlumahgsie (3% = 1) Junlbuiungu
4 4 ) v
nugn alasanuddluiudlszneunmsan ums
< a
Wumdaaay
ms3uilenm Tumamngsfa (Perception on
Opportunities) 1AMINN 4 1HNNTAUIIAM
waslwiuudeawd (Exp (B) woh f3uilem

MR 3: 1 AN DAANNIVING MYBIMLLAIMSIANZEMsanasulad Ann (Binary Logistic Regression)

Omnibus Test (Significance level) 0.000
Cox and Snell Pseudo R-Squared 0.084
Nagelkerke Pseudo R-Squared 0.141
Hosmer-Lemeshow Test (Significance level) 0.935
Percentage Correct 83.0
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A a L4 a a a o & <) [ .
AMTNeN 4: 1 AIRaMANSIMsanaadlad ﬂﬂ‘I/I’JLL‘]J‘].I%’]aﬁNﬂ’J’lNﬁ\ﬂﬁ]Lﬂugﬂigﬂﬂllﬂ’li (Entrepreneurlal

Intention)

a “wilse"nd andnsTwumTead

(Beta Coefficient : 3) Exp(B)
@@t (Constant) -9.554™* 0.078
m3suilen Tumsmgso 0.530™** 1.700
(Perception on Opportunities)
MITVIANN WI0VDINULDY 0.869"** 2.384
(Perception on Self-efficacy)
mssuanundafiezduman -0.287°* 0.751
(Perception on Fear of Failure)
Lﬂ%’e)‘lhﬂglumiﬁﬁ;‘sﬁi] (Entrepreneurial Network) 0.7717** 2.162

vngwmg: "

o o

1y

o o

il 1dyNszay 0.001; *Hily 1Agy
Tumsgsne (eevlsludemain “vimdan Tugw
nguegordeazilon Wioanunwien miuns
FiugIne Tugvnifeudamihieli?”) unnli
1 anndhisuilem lumsmgsastszana 1.70 wh

Tuanuaalanaziiuduszneums

masusau ansovesmuesieihugissnoums
(Perception on Self-efficacy) mﬂmiwﬁ 4 Lﬁ'a
finsannaaudaslnnFeawd (Exp (B)) wuh
Auianu nsavesaues (nevlsludemain
“huAainhufianuianu nnsanufinsgioz
s umsaiiduiulumsies gl lavse
Tade”) Sl _sahlisudanu wnsavessutes
fatlszana 2.38 whluanuadlafivzifudisenoums

o d‘ v .
ANuAAINITANINAY (Perception on Fear of
. A A A 2
Fallure) NNNIINN 4 LNE]W%]']%'Q!'H]']ﬂﬂ'ILE]ﬂ‘BTWLuu-
Boawd (Exp (B) wun fnaiazdumailums
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N3gdy 0.01; *le 1@gyNszay 0.05

tsznougite (Mevlsludaman “qalissnanu
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1
A o

na

AnNzAANNAN AL 15¥Tel2”) Huud iy
i luanuddamziiluglszneumsiiionson

=) o 1 % =§ v a 1
weuiug hindiszdumarlumslsznevgifeeg
Uszanaiiosas 25

= ' o Aa .
msamﬂslumimqsm] (Entrepreneurial
= A A =]
Network) 1103137 4 iefinsananadnslnmu-
Byawe (Exp (B)) wum flasediglumsinigsna
(wovlgludemarn “qaiiifisznaunsngmiin
<) 1 o 4 P a 1 o £
Wums i HldEugsinlugn eallidiniiag
v3oli?”) Huwldun anhfldfdiesetislums
mgsivalszaina 2.16 whluanuasleieziiy
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anuadlaiugisznoums (Y) = -2.554 +0.530 (ms3uilem lumamgsan) +0.869 (msSuianu wnsa
vosauesnziiugisznoums) -0.287 (anundrinvzduman) + 0.771 (w3ethelumsigsn)

wnemg: M Y ldnnmsdnaly amsiflumannheziilu (Probability) viselem Mzifudiszaeums lasiiamda u

(Cut off Value) Ay 0.5

sUla:onushawa

ms " sumailuduszaeumsuazms '\ Su
7 wWAnananuazYNageN (Small and Medium
enterprises: SMEs) §a11u ¥gyed1adedons
WannszuuasgAtag “sanveszmalne Uszana
§ovaz 80 veamstnuwlulszmalneunain
AUszneumsvInanaNuasvnagen (SMEs) uag
nh¥evar 99 ves A mielaeTmalsma

a 1

LfldJu?J 1MNIVIANANNLALIWINYON (SMEs) 11U

[

NeiiTagsy sdimednvuaziannuuuinass
& IS 1 v Y Y 1
anuadlndudiszneuns Taglideyanguiiedi
iauafvealszmasingluisinuey 18-64 U 7
a1 a I o =2
fdefvnssunmaiudlszneuns las@nminay
a g 1 o/ o o/ o/ 4 1
Jiangiiudnlsmme 4 s suldun a3
Fuilem lumshgsin mssuianu wsaves
A IS ¥ o A v
aulesmazidugszneoums anunaINIzaNIial
naziasediglumsmesie  lasdivedeanisneg
=2 1 ) < v 2 '
dndn anualududilsznoumsiianuuansd
Musgninngudueniiulon wazueslimulen
gt nquisuinazlisuiann nnsavesnuies

aguisuiuazhisvianundinizdumainazngu

LR

Y G 1 1= Y 1 o a ) 1
Arasednguazlifiasetnelumhgsfe viel

U

nazludnwaizle

wamsdnymuh anudalaidudszneuns
fianuuandniuszninngudueaiiulen uag
wedldifiulom nugsia ngudiuiuazlisuianu
1nsovesnies nguisunaglisuianundaie

4 ! v Gy 1 1 A 1
anmanaznguiiiaiedisuazliimsednaluns
o a T =S v o o/ o/ o o/
Mmgsne eg ity dy lasdulsinne 4 duls
wsassvieanuaslniuglszaoumsldd lae
Aueiulen lumaihgsfuaz@niiauesiang
A < g 14 A A i
wsafziudilsznounms wienmiiiaietiely
o a = o A < £ 1
mamgsie Jwnlduneziiludiszneumsmna
VoA Ay o oy ' < o A
ngui lifithiadandnediuenn Tuvasianundin
wdnmanlumsiszneugsiaduiliiedavnad dy
Taggnlidanundinezdumarlumsmgsfaiinm
v A & < v 1
Tidienuadladuduszneumamnnai

= ¥ o a o/

HOMSANE  BAAGDANLNLITEYBY McGregor
uag Tweed (2002), Evald uazamz (2006) uag
Krueger uaz Casrud (1993) Insanuaslafiaziiu
fuszneunisvesyanalayananiiauandaiuay

o d' < £
mssudluany wnsavessuesnaziudiszneums
aaNeiulom MegINe ANNGINIZANIMAT 1650
NENNGIN UBNNAN MIUMNNWAMIANIATIL
T lmgauloure mSuniswamn 3u 519
Aszneumsludszmalng mefideidor veuus
Baulpinediall (1) whsnuiimasguazionsu
ilunazdes o Suuaziananuiuasinuzly

g &
mududdszneums las wnsaiunimsevsuy
3282 UMM BNUMATTUATNT 3L THAT A5

< B o = 1 a
mytuduszneumslusziugandnmn 1y maida

aunan asszaudadiauasumiudia 19161
anuiudszneums (2) asedislumyigsioly

1 1aglumsnedsgsne mhsnumimasuas
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MmAdeilldTeyannlazamsdnm “sanadu
Lﬂuéﬂsxﬂanmiizé’fﬂaﬂ (Global Entrepreneurship
Monitor: GEM) luil w.a. 2556 lnsnguéinedn
sgmnsmeluismamey 18-64 1 A wsmiy
ANTTNAUIZABUMINUIUI U 2,362 1981

= o Y a 6’5 I~ A
nan1sdn et 1Fesureanudaladug
Usgaoumsiuseaulsemalne ity lasder ue
uug wivadielueman  fideerarhnmsdnm

Gl = a d o :ll &
Wssuiesunsensiuuunasaanuaalaiiy
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d’ d’ =3 e I v
auq ieannlasamsdne “ananuiluflszney
mssgavlan (Global Entrepreneurship Monitor:
GEM) iulasamsniiyszma Fan 70 Uszimea
& A o Y ° =
Mlan danenuIteluemaneammsaneTey
sulaglddeyaszezen (Longitudinal Data) 1ive
Anwranuuandvesuuiassanualaiug
1szneumsiiesseznaasulyl
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"o a0 S wiAvnanaanazvnagen. (2556). i 01: mumiaiuaxc?h%ﬁ'ﬂL%uﬂsygﬁ%m SMEs
1l 2555 uazil 2556. duﬁmﬁlﬂ 15 ﬁquwu 2557, N http://www.sme.go.th/SiteCollectionDocuments/
White % 20Paper/2556/report01.pdf

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and Human Decision
Processes, 50(2), 179-211.

Appelbaum, S. H., Bregman, M. and Moroz, P. (1998). Fear as a strategy: effects and impact within the
organization. Journal of European Industrial Training, 22(3), 113-127.

Bagozzi, R. P., Baumgartner, J., & Yi, Y. (1989). An investigation into to the role of intentions as
mediators of the attitude-behavior relationship. Journal of Economic Psychology, 10(1), 35-62.

Bhave, M. P. (1994). A process model of entrepreneurship venture creation. Journal of Business Venturing,
9, 223-242.

Bosma, N., Wennekers, S. & Amods, J. E. (2012). Global Entrepreneurship Monitor 2011 Extended
Report. Babson College, Universidad del Desarrollo, Universiti Tun Abdul Razak: Wellesley MA,
Santiago Chile, Kuala Lumpur, Malaysia.

Caird, S. (1991). The enterprising tendency of occupational groups. International Small Business Journal, 9,
75-81.

Christensen, P. S., Madsen, O. O., and Peterson, R. (1989). Opportunity Identification: The Contribution
of Entrepreneurship to Strategic Management. Aarhus University Institute of Management,
Denmark.

Evald, M. R., Klyver, K. & Svendsen, S. G. (2006). The changing importance of the strength of ties
throughout the entrepreneurial process. Journal of Enterprising Culture, 14(1), 1-26.

Fernandez, J., Linan, F., & Santos, F. J. (2009). Cognitive aspects of potential entrepreneurs in Southern
and Northern Europe: An analysis using GEM-data. Revista De Economia Mundial, (23), 151-178.

Hosmer Jr, D. W., Lemeshow, S., & Sturdivant, R. X. (2013). Applied logistic regression. John Wiley &
Sons.

Gatewood, E. J., Shaver, K. G. & Gartner, W. B. (1995). A longitudinal study of cognitive factors influencing
start-up behaviors and success at venture creation. Journal of Business Venturing, (10), 371-91.

Greve, A. & Salaff, JJW. (2003). Social networks and entrepreneurship. Entrepreneurship: Theory &
Practice, 28(1), 1-22.

Krueger, N. F. (2000). The Cognitive Infrastructure of Opportunity Emergence. Entrepreneurship Theory
& Practice, 24(3), 5-23.

uihavnsnissnousiAd UA 37 a.145 nsnniAu-nugneu 58 ...15



3i@A nsdss Ua: 1A Iasnw na / mstmuniuushasuaumviidudgus:naumslnemsainsivinaneslad Annd: ...

Krueger, N. F., & Carsrud, A. L. (1993). Entrepreneurial intentions: applying the theory of planned
behaviour. Entrepreneurship & Regional Development, 5(4), 315-330.

Krueger, N. F. (2003). The cognitive psychology of entrepreneurship.inAcs, Z. and Audretsch, D.B. (Eds),
Handbook of Entrepreneurial Research, Kluwer Law International, L.ondon, 105-40.

Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing Models of Entrepreneurial Intentions.
Journal of Business Venturing, 15(5-6), 411- 432.

McGregor, J. & Tweed, D. (2002). Profiling a new generation of female small business owners in New
Zealand: networking, mentoring and growth, Gender, Work and Organization, 9(4), 420-38.
Shane, S. and Venkataraman, S. (2000). The promise of entrepreneurship as a field of research. Academy

of Management Review 25(1), 217-226.

Stevenson, H. H., Roberts, M. J. and Grousbeck, H. 1. (1985). New Business Ventures and the Entrepreneur.
Irwin, Homewood, IL.

Reynolds, P. D., Bosma, N., Autio, E., Hunt, S., De Bono, N., Servais, I, et al. (2005). Global Entrepre-
neurship Monitor: Data Collection Design and Implementation: 1998-2003. Small Business
Economics, 24(3), 205- 231.

Timmons, J. (1999). New venture creation: Entrepreneurship for the 21" century. Boston: Irwin/
McGraw-Hill.

Translated Thai References ( 'mﬁm]aswmsé’nﬁqﬁJumm‘lmﬂ)

Office of Small and Medium Enterprises Promotion (OSMEP). (2013). The white paper on small and
medium enterprises of Thailand in 2013., Retrieved from http://www.sme.go.th/SiteCollection
Documents/White % 20Paper/2556/report01.pdf

Vanichbuncha, K. (2011). Advanced Statistical Analysis Using SPSS For Windows. Bangkok: Chulalongkorn

University Press.

16... uhavnsnissnioUsiAd TR 37 a.145 nsnpiAU-fugneu 58




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


