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¥√.æ—π∏ÿ¡¥’  ‡°μ–«—π¥’*

‚ª√·°√¡ – ¡‰¡≈å ∂◊Õ°”‡π‘¥„πªï 1981 ‚¥¬
 “¬°“√∫‘π American Airlines ‡√‘Ë¡μâπ®“°°“√‡ªìπ
‚ª√·°√¡ àß‡ √‘¡°“√¢“¬∑’ËμÕ∫·∑π§«“¡®ß√—°¿—°¥’
¢Õßπ—°‡¥‘π∑“ß æ—≤π“®π°≈“¬¡“‡ªìπ‡§√◊ËÕß¡◊Õ„π
°“√ √â“ßª√– ∫°“√≥å∑’Ëπ—°‡¥‘π∑“ß„Àâ·≈–‡ÀÁπ§ÿ≥§à“
π—°‡¥‘π∑“ß‰¡à‡æ’¬ß·≈°‰¡≈å‡æ◊ËÕ∫‘πø√’À√◊Õ‡æ◊ËÕÀâÕßæ—°ø√’
‡∑à“π—Èπ ·μà¬—ß “¡“√∂‡≈◊Õ°√—∫ ‘∑∏‘ª√–‚¬™πåÕ◊ËπÊ ∑—Èß∑’Ë
‡°’Ë¬«°—∫°“√‡¥‘π∑“ß·≈–‰¡à‡°’Ë¬«¢âÕß ç‰¡≈åé „π«—ππ’È
®÷ß°≈“¬‡ªìπ ç‡ß‘π °ÿ≈„À¡àé ∑’Ë¡’Õ—μ√“·≈°‡ª≈’Ë¬π·≈–
º≈μÕ∫·∑π∑’Ë·μ°μà“ß°—π‰ª·≈â«·μà “¬°“√∫‘π

„π°“√∑”„Àâ‰¡≈å¢Õßμπ¡’ ç ¿“æ§≈àÕßé  “¬°“√∫‘π
μà“ß·¢àß¢—π°—π‡æ◊ËÕ∑”„Àâ°“√·≈°„™â ‰¡≈å·≈–«‘∏’°“√
 – ¡‰¡≈å¡’§«“¡À≈“°À≈“¬¢÷Èπ ‡¡◊ËÕ ‘∑∏‘ª√–‚¬™πå
„π°“√·≈°‰¡≈å‰¡à‰¥â®”°—¥Õ¬Ÿà·μà°—∫°“√∫‘π‡∑à“π—Èπ ≈Ÿ°§â“
°Á “¡“√∂ – ¡‰¡≈å‰¥â‚¥¬∑’Ë ‰¡àμâÕß∫‘π °“√®—∫®à“¬
„™â Õ¬ºà“π∫—μ√‡§√¥‘μ°≈“¬‡ªìπ®”π«π‰¡≈å – ¡

º≈ª√–‚¬™πå∑’Ë “¬°“√∫‘π‰¥â√—∫§◊Õ°“√¢“¬‰¡≈å
„Àâ°—∫∫√‘…—∑∫—μ√‡§√¥‘μ ®–‡ÀÁπ‰¥â«à“‚ª√·°√¡ – ¡‰¡≈å
‰¥â„Àâ§ÿ≥Õ‡π°Õπ—πμå∑—ÈßμàÕ≈Ÿ°§â“„π∞“π–¢Õß°“√‡ªìπ
ª√– ∫°“√≥å∑’Ë„Àâ§ÿ≥§à“°—∫°“√‡¥‘π∑“ß  ·≈–μàÕ “¬°“√∫‘π
„π∞“π–∏ÿ√°‘®∑’Ë √â“ß√“¬‰¥â„Àâ°—∫ “¬°“√∫‘π
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Abstract
A Frequent Flyer Program, introduced by

American Airlines in 1981, has a humble
beginning as a sales promotional program that
rewarded travelersû loyalty. It has evolved to
become a tool that enhances travelersû experience.
Travelers can exchange mileages not only for a
free ticket or a free room, but also for other
benefits unrelated to traveling. Today, mileage
is equated to ça new currencyé that has different
exchange rates and returns dependent upon
airlines.

In order to compete in terms of çliquidityé,
each airline has come up with diverse choices to
redeem and earn mileage. As customers can use
miles for non-flying rewards, customers can also
collect points without having to fly. Miles are
earned on credit cards linked to the airlinesû
programs. The benefit gained by an airline is to
sell miles to credit card companies. A Frequent
Flyer program has created not only a valuable
experience for customers but also a lucrative
business for an airline.
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π«—μ°√√¡∑“ß°“√∑àÕß‡∑’Ë¬«∑’Ë®–°≈à“«„π∫∑§«“¡π’È
‡ªìππ«—μ°√√¡ª√–‡¿∑Àπ÷Ëß∑’Ë¡’™◊ËÕ‡√’¬° ¿“…“Õ—ß°ƒ…
‚°âÀ√Ÿ·≈–·ª≈¬“°«à“ çExperiential Innovationé
§”«à“ Experiential ∫Õ°„πμ—«·≈â««à“ ®–‡ªìπ‡√◊ËÕß∑’Ë
‡°’Ë¬«¢âÕß°—∫ª√– ∫°“√≥å ‡¡◊ËÕπ”¡“√«¡°—∫§”«à“π«—μ°√√¡
°≈“¬‡ªìπ¡’§«“¡À¡“¬«à“ ç°“√‡ª≈’Ë¬π·ª≈ß·μà‡æ’¬ß
¿“¬πÕ°∑’Ë∑”„Àâ≈Ÿ°§â“√Ÿâ ÷°¥’¢÷ÈπÀ√◊ÕÕ’°π—¬Àπ÷Ëß∑”„Àâ
≈Ÿ°§â“‰¥â√—∫ª√– ∫°“√≥å∑’Ë¥’¢÷Èπ°—∫º≈‘μ¿—≥±åÀ√◊Õ
∫√‘°“√„¥Ê ∑’Ë§ÿâπ‡§¬Õ¬Ÿà·≈â«é (Davenport et al., 2006)
®√‘ßÕ¬Ÿà«à“¡’À≈“¬«‘∏’∑’Ë®–‡ª≈’Ë¬π·ª≈ß·≈– √â“ß  ‘Ëß∑’Ë„À¡à
·≈–·μ°μà“ß ·μà®–∑”Õ¬à“ß‰√®÷ß®–∑”„Àâ≈Ÿ°§â“√Ÿâ ÷°¥’¢÷Èπ
°—∫ ‘π§â“·≈–∫√‘°“√∑’Ë§ÿâπ‡§¬

®–¢Õ¬°μ—«Õ¬à“ßπ«—μ°√√¡ √â“ß √√§åª√– ∫°“√≥å
™◊ËÕ‚°â¢â“ßμâπ¥â«¬μ—«Õ¬à“ß„π»μ«√√…∑’Ë 19  —°Àπ÷Ëß‡√◊ËÕß
‡æ◊ËÕ„Àâ‡¢â“„®°√–®à“ß¢÷Èπ „π¬ÿ§ ¡—¬∑’Ë°“√®—∫®à“¬´◊ÈÕ¢Õß
μ“¡Àâ“ß √√æ ‘π§â“‡√‘Ë¡μâπ¢÷Èπ ¡“√å·™≈ øî≈¥å (1834 -
1906) ºŸâ∫ÿ°‡∫‘°«ß°“√§â“ª≈’°¢Õßπ§√™‘§“‚°·≈–¢Õß
 À√—∞œ ∑”„Àâ≈Ÿ°§â“∑’Ë‡¥‘π ®—∫®à“¬´◊ÈÕ¢Õß„πÀâ“ß¢Õß‡¢“
‰¥â√Ÿâ®—°°—∫ª√– ∫°“√≥å™ÁÕªªîß„À¡àÊ ∑’Ëπà“‡æ≈‘¥‡æ≈‘π
‡®√‘≠„®¬‘Ëß°«à“‡¥‘¡ ¥â«¬·π«§‘¥ªØ‘«—μ‘√Ÿª·∫∫°“√§â“ª≈’°
∑’Ë ç≈Ÿ°§â“¬àÕ¡∂Ÿ°‡ ¡Õé ¡“√å·™≈ øî≈¥å π’Ë‡Õß∑”„Àâ
≈Ÿ°§â“‰¥â‡¥‘πÀâ“ß∑’Ë «¬ß“¡ μ°·μàßª√–¥—∫ª√–¥“®—¥
· ¥ß ‘π§â“Õ¬à“ß¡’√ π‘¬¡ Àâ“ß √√æ ‘π§â“°≈“¬‡ªìπ
 ∂“π∑’Ëπ—¥æ∫∑’Ë∑—π ¡—¬ ‡®â“æàÕ¢Õß«ß°“√Àâ“ß √√æ ‘π§â“
§ππ’È ‰¥âπ”·π«§‘¥ ç°“√„Àâ∫√‘°“√≈Ÿ°§â“é ¡“·ª≈ß
„Àâ‡ªìπ√Ÿª∏√√¡ Õ“∑‘‡™àπ ¥â«¬π‚¬∫“¬·≈– ‚≈·°π
çGive the lady what she wantsé √–∫∫ ‘π§â“
√“§“‡¥’¬« °“√√—∫§◊π ‘π§â“Õ¬à“ß‰¡à¡’‡ß◊ËÕπ‰¢ ·≈–°“√
√—∫ àß ‘π§â“∂÷ß∫â“π π’Ë§◊Õπ«—μ°√√¡¢Õß¬ÿ§ ∑’Ë‰¡à‡§¬¡’„§√
∑”¡“°àÕπ ·π«§‘¥¢Õßøî≈¥å‰¥â √â“ß·√ß∫—π¥“≈„®„Àâ°—∫
ºŸâμ“¡®”π«π¡“° ·≈–‰¥âπ”Õ‡¡√‘°—π™π‡¢â“ Ÿà¬ÿ§„À¡à
¢Õß°“√∫√‘°“√≈Ÿ°§â“Õ¬à“ß·∑â®√‘ß

 ‘Ëß∑’Ë¡“√å·™≈øî≈¥å‰¥â√‘‡√‘Ë¡‡Õ“‰«â‡¡◊ËÕ√âÕ¬°«à“ªï°àÕπ
°≈“¬¡“‡ªìπ∫√‘°“√æ◊Èπ∞“π„πÀâ“ß √√æ ‘π§â“„πªí®®ÿ∫—π

π«—μ°√√¡ √â“ß √√§åª√– ∫°“√≥å„À¡à¢Õß≈Ÿ°§â“°Á
‡ªìπ‡™àπ‡¥’¬«°—π°—∫π«—μ°√√¡ª√–‡¿∑Õ◊ËπÊ ∑’Ëμ—ÈßÕ¬Ÿà
∫πæ◊Èπ∞“π¢Õß°“√ ç √â“ß§«“¡·μ°μà“ßé „Àâ‡°‘¥¢÷Èπ
Õ¬à“ß‰√°Áμ“¡ §«“¡·μ°μà“ßμ√ßπ’È‰¡à®”‡ªìπμâÕßÕ¬Ÿà„π
√Ÿª¢Õß°“√ √â“ßº≈‘μ¿—≥±å„À¡à∑’Ë°â“«≈È”π” ¡—¬‡ ¡Õ‰ª
‡™àπ∑’Ëπ«—μ°√√¡∑“ß°“√∑àÕß‡∑’Ë¬«°Á‰¡à ‰¥â®”°—¥Õ¬Ÿà∑’Ë
 ‘π§â“·≈–∫√‘°“√∑“ß°“√∑àÕß‡∑’Ë¬«∑’Ë¡’‡∑§‚π‚≈¬’‡°‘πÀπâ“
¬ÿ§ ¡—¬Õ¬à“ß Virtual Reality (§«“¡®√‘ß‡ ¡◊Õπ) À√◊Õ
Virtual Tourism (°“√∑àÕß‡∑’Ë¬«‡ ¡◊Õπ®√‘ß) À√◊Õ
°“√∑àÕß‡∑’Ë¬«‰ªπÕ°™—Èπ∫√√¬“°“»‚≈°‡∑à“π—Èπ ·μàÕ“®
À¡“¬∂÷ß °“√ √â“ß§ÿ≥§à“∑’Ë·μ°μà“ß„Àâ‡°‘¥¢÷Èπ„π„®¢Õß≈Ÿ°§â“
·≈–∑”„Àâ≈Ÿ°§â“‡°‘¥§«“¡√Ÿâ ÷°„À¡àÊ À√◊Õ ª√– ∫°“√≥å
„À¡àÊ ∑’Ëμà“ß‰ª®“°‡¥‘¡ π«—μ°√√¡∑“ß°“√∑àÕß‡∑’Ë¬«
∑’ËÕ¬“°®–æŸ¥∂÷ß„π∑’Ëπ’È‰¥â·°à ‚ª√·°√¡ – ¡‰¡≈å¢Õß
 “¬°“√∫‘π À√◊Õ∑’Ë‡√’¬°°—π«à“ Frequent Flyer Program
‡Àμÿ∑’Ë¡Õß«à“‚ª√·°√¡ – ¡‰¡≈å‡ªìππ«—μ°√√¡∑’Ë‡Àπ◊Õ™—Èπ
°«à“≈Ÿ°‡≈àπ∑“ß°“√μ≈“¥ ‚¥¬∑—Ë«Ê ‰ª °Á‡æ√“–‚ª√·°√¡π’È
‰¥â ç √â“ß§ÿ≥§à“é „Àâ°—∫ ‘π§â“·≈–∫√‘°“√À≈—°Õ¬à“ß¬—Ëß¬◊π
°≈“¬‡ªìπ ‚ª√·°√¡∑’Ë ç¡’§à“·≈–√“§“é „πμ—«¢Õß¡—π‡Õß
„π∑’Ë ÿ¥ √«¡∑—Èß¬—ßπ”‰ª Ÿà√Ÿª·∫∫°“√„Àâ∫√‘°“√„À¡àÊ
μàÕ¬Õ¥·μ°·¢πßÕ¬à“ßπà“∑÷Ëß

 ‘Ëßæ‘ Ÿ®πå§«“¡ ”‡√Á®¢Õßπ«—μ°√√¡ – ¡‰¡≈å∑’Ë
‡ÀÁπ‰¥â™—¥§◊Õ §«“¡Õ¬Ÿà¬ß§ß°√–æ—π¡“π“π∂÷ß 27 ªï
·¡â®–∂Ÿ°≈Õ°‡≈’¬π·∫∫®“°§Ÿà·¢àß ·μà°“√≈Õ°‡≈’¬π·∫∫
°≈—∫∑”„Àâ‚ª√·°√¡ – ¡‰¡≈å¡’°“√‡μ‘∫‚μÕ¬à“ßπà“ π„®
¡“∂÷ß«—ππ’È§ß‰¡à¡’π—°‡¥‘π∑“ß§π„¥∑’Ë ‰¡à√Ÿâ®—°‚ª√·°√¡
 – ¡‰¡≈å¢Õß “¬°“√∫‘π ‡™àπ‡¥’¬«°—∫·∑∫‰¡à¡’„§√
‰¡à√Ÿâ®—°·π«§‘¥∑’Ë«à“ ç≈Ÿ°§â“¬àÕ¡∂Ÿ°‡ ¡Õé ‚ª√·°√¡
 – ¡‰¡≈å‚ª√·°√¡·√° ¢Õß‚≈°‰¥â∂◊Õ°”‡π‘¥¢÷Èπ
„πªï §.». 1981 ‡¡◊ËÕ “¬°“√∫‘π American Airlines
‰¥â·π–π”„Àâπ—°‡¥‘π∑“ß ‰¥â√Ÿâ®—°°—∫ AAdvantage
‚ª√·°√¡ – ¡‰¡≈å∑’ËÕÕ°·∫∫¡“‡æ◊ËÕ¡—¥„®π—°‡¥‘π∑“ß
„Àâ®ß√—°¿—°¥’Õ¬Ÿà°—∫ “¬°“√∫‘π American Airlines
π«—μ°√√¡∑’Ë¥’π—Èπ‰¡à‡æ’¬ß·μà®–μâÕß‚¥π„®≈Ÿ°§â“‡¥‘¡‡∑à“π—Èπ
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·μà¬—ß§«√®–‡ªìπ∑’Ë∂Ÿ°μ“μâÕß„®°≈ÿà¡≈Ÿ°§â“„À¡àÊ ∑’Ë
‡ª≈’Ë¬π„®À—π¡“„™â∫√‘°“√„π‰¡à™â“  “¬°“√∫‘πÕ◊Ëπ„π À√—∞œ
°Á √â“ß‚ª√·°√¡‡≈’¬π·∫∫¢÷Èπ¡“ ‡æ◊ËÕªÑÕß°—π‰¡à„Àâ≈Ÿ°§â“
¢ÕßμπÀπ’‰ª∫‘π°—∫ “¬°“√∫‘π§Ÿà·¢àß ·≈–§«“¡π‘¬¡¢Õß
°“√ – ¡‰¡≈å°Á‰¥â·æ√àÀ≈“¬‰ª∑—Ë«‚≈° „πªï 2006 ´÷Ëß
§√∫√Õ∫ 25 ªï¢Õß‚ª√·°√¡ – ¡‰¡≈å ¡’°“√ª√–¡“≥
°—π«à“ “¬°“√∫‘π∑—Ë«‚≈°°«à“ 180  “¬ μà“ß°Á¡’‚ª√·°√¡
 – ¡‰¡≈å‡æ◊ËÕ¡—¥„®≈Ÿ°§â“ ·≈–π—°‡¥‘π∑“ß°«à“ 180
≈â“π§π°Á‡ªìπ ¡“™‘°‚ª√·°√¡ – ¡‰¡≈å‚ª√·°√¡„¥
‚ª√·°√¡Àπ÷Ëß (http://www.webflyer.com/company/
press_room/facts_and_stats/frequent_ flyer_
facts.php)

§ÿ≥§à“∑’Ë≈Ÿ°§â“‰¥â√—∫

·π«§‘¥‡∫◊ÈÕßμâπ¢Õß‚ª√·°√¡¥—ß°≈à“« §◊Õ °“√∑’Ë
π—°‡¥‘π∑“ß – ¡·μâ¡∑’Ë¡’Àπà«¬‡ªìπ‰¡≈åμ“¡√–¬–∑“ß
∑’Ë∫‘π°—∫ “¬°“√∫‘ππ—ÈπÊ ·≈–π”‰¡≈å∑’Ë – ¡‰¥â¡“·≈°∫—μ√
‚¥¬ “√ø√’ ¥—ßπ—Èπ¬‘Ëß∫‘π∫àÕ¬°—∫ “¬°“√∫‘π¢“ª√–®”
°Á¬‘Ëß‰¥â·μâ¡¡“° ®√‘ßÊ ·≈â«π’Ë§◊Õ Ÿμ√ ”‡√Á®„π°“√ àß‡ √‘¡
°“√¢“¬∑’Ë§ÿâπ‡§¬ Õ¬à“ß ◊́ÈÕ 10 ™‘Èπ ·∂¡ 1 ™‘Èπ À√◊Õ
≈¥√“§“„Àâ ·≈–‡¡◊ËÕ “¬°“√∫‘πÕ◊ËπÊ ‡¢Áπ‚ª√·°√¡ – ¡
ÕÕ°¡“·¢àß°—π ≈Ÿ°‡≈àπ„π°“√·≈°‰¡≈å°Á‡æ‘Ë¡¢÷Èπ‡√◊ËÕ¬Ê
πÕ°‡Àπ◊Õ®“°∫—μ√‚¥¬ “√ø√’∑’Ë‡ªìπ ‘π§â“¬Õ¥Œ‘μ·≈â«
¬—ß¡’º≈‘μ¿—≥±åÀ√◊Õ∫√‘°“√∑“ß°“√‡¥‘π∑“ßÕ◊ËπÊ Õ“∑‘‡™àπ
·≈°ÀâÕßæ—°¢Õß‚√ß·√¡∑’Ë√à«¡‚ª√·°√¡ À√◊Õ ‡≈◊ËÕπ
√–¥—∫™—Èπ‚¥¬ “√‡ªìπ™—Èππ—°∏ÿ√°‘® ·≈–°“√‡æ‘Ë¡πÈ”Àπ—°
¢Õß —¡¿“√– πÕ°®“°π’È¬—ß¡’ ‘∑∏‘ª√–‚¬™πåÕ◊ËπÊ Õ“∑‘‡™àπ
 ‘∑∏‘„π°“√„™âÀâÕßæ—°√—∫√Õß ”À√—∫ºŸâ‚¥¬ “√∑’Ë π“¡∫‘π
À√◊Õ ‰¥â ‘∑∏‘„π°“√®ÕßÀ√◊Õ‡™Á§-Õ‘π°àÕπ ‡ªìπμâπ

®ÿ¥·¢àß¢—π„À¡à¢Õß‚ª√·°√¡ – ¡‰¡≈å‡√‘Ë¡¢¬—∫
¡“‡ªìπ°“√‰¥â√—∫°“√ªØ‘∫—μ‘∑’Ë·μ°μà“ß ‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß
À“°‰¥â‡ªìπ ¡“™‘°∫—μ√∑Õß ∫—μ√∑Õß‰¡à‡æ’¬ß·μà‡ªìπ
 —≠≈—°…≥å¢Õßπ—°‡¥‘π∑“ß∑’Ë∫‘π∫àÕ¬ ∫‘π‰°≈ À√◊Õ∫‘π·æß
‡∑à“π—Èπ ·μà¬—ßÀ¡“¬∂÷ß°“√‰¥â√—∫Õ¿‘ ‘∑∏‘Ï∑’Ë √â“ß§«“¡√Ÿâ ÷°

 ÿ¥æ‘‡»…„Àâ°—∫≈Ÿ°§â“„π°“√„™âÀâÕß√—∫√Õß∑’ËÀ√ŸÀ√“„π
 π“¡∫‘π∑—Ë«‚≈° ·≈–°“√∫√‘°“√∑’Ë‡Õ“„®„ à¢Õßæπ—°ß“π
 “¬°“√∫‘π ∫—μ√∑Õß¢Õß “¬°“√∫‘πμà“ßÊ ®÷ß‡ªìπ∑’Ë
À¡“¬ªÕß¢Õßπ—°‡¥‘π∑“ß∑—Ë«‚≈° Õ¿‘ ‘∑∏‘Ï∑’Ë∫Õ°√–¥—∫
·≈–∞“π–¢Õßπ—°‡¥‘π∑“ßπ’Ë·À≈–‰¥â √â“ß§ÿ≥§à“„À¡àÊ
„π‡™‘ßª√– ∫°“√≥å„Àâ°—∫π—°‡¥‘π∑“ß ·≈–∑”„Àâ‚ª√·°√¡
 – ¡‰¡≈å·μ°μà“ß‰ª®“°‚ª√·°√¡·≈°¢Õß∑—Ë«Ê ‰ª
∑’Ë‡≈àπ°—∫§«“¡μâÕß°“√‡¥‘¡Ê ¢Õß≈Ÿ°§â“

§ÿ≥§à“·≈–√“§“¢Õß‰¡≈å

ªí®®—¬μàÕ¡“∑’Ë∑”„Àâ‚ª√·°√¡ – ¡‰¡≈å‡ªìπ ÿ¥¬Õ¥
ª√“√∂π“°Á§◊Õ §«“¡À≈“°À≈“¬¢Õß ‘∑∏‘ª√–‚¬™πå
∑’Ëæ÷ß‰¥â√—∫ ·≈–π—∫«—π°Á®–‡æ‘Ë¡¢÷Èπ‡√◊ËÕ¬Ê Õ“∑‘‡™àπ ‡™à“√∂
´◊ÈÕ∑—«√å  ª“∑√’μ‡¡Áπ∑å ∫—μ√°”π—≈√—∫ª√–∑“πÕ“À“√
„π∫“ßª√–‡∑»π—Èπ “¡“√∂„™â ‰¡≈å´◊ÈÕ´’¥’ ‡æ≈ßÀ√◊Õ
π‘μ¬ “√‰¥â π‘μ¬ “√ The Economist ‡√’¬°‰¡≈å – ¡
«à“‡ªìπ‡ß‘πμ√“ °ÿ≈„À¡à¢Õß‚≈°∑’Ë¡’ºŸâ§πμ—ÈßÕ°μ—Èß„®
‡°Á∫ – ¡ ‡ ’¬¬‘Ëß°«à“¬Õ¥‡ß‘π„π∏π“§“√ ¡’√“¬ß“π«à“
°“√‡®√®“·∫àß ¡∫—μ‘„π§¥’À¬à“√â“ß„π À√—∞œ π—ÈπμâÕß¡’
°“√μ°≈ß°—π‡√◊ËÕß‰¡≈å – ¡‰¡àμà“ß®“°∑√—æ¬å ‘πÕ◊ËπÊ
‡¡◊ËÕ‰¡≈å – ¡∂Ÿ°„Àâ§à“‡ ¡◊Õπ‡ß‘π  ¿“æ§≈àÕß¢Õß
‡ß‘π °ÿ≈π’È®÷ß‡ªìπª√–‡¥Áπ∑“ß°“√·¢àß¢—πÕ’°ª√–‡¥ÁπÀπ÷Ëß
·¡â«à“®–¡’ ‘π§â“„Àâ‡≈◊Õ° „Àâ·≈°‡æ‘Ë¡¢÷Èπ‡√◊ËÕ¬Ê ·μà
∫—μ√‚¥¬ “√°Á¬—ß‡ªìπ ‘π§â“¬Õ¥π‘¬¡μ≈Õ¥°“≈ „πªï
2004 ∫—μ√‚¥¬ “√°«à“ 20 ≈â“π„∫‡ªìπ∫—μ√‚¥¬ “√∑’Ë
„™â‰¡≈å·≈° ·≈–„π‡∑’Ë¬«∫‘πÊ Àπ÷Ëß®–¡’≈Ÿ°§â“ª√–¡“≥
√âÕ¬≈– 7-8 ∑’Ë∫‘πø√’ (The Economist, 2005)

Webflyer.com (http://www.webflyer.com/
programs/award_upgrade_index) √«∫√«¡Õ—μ√“
§«“¡ ”‡√Á®„π°“√·≈°∫—μ√‚¥¬ “√„π‡∑’Ë¬«∫‘π∑’Ëπ—°‡¥‘π∑“ß
μâÕß°“√®–∫‘π·≈–æ∫«à“ ºŸâ‚¥¬ “√¢Õß “¬°“√∫‘π
US Airways  “¡“√∂·≈°∫—μ√‚¥¬ “√‰¥â ”‡√Á® §‘¥‡ªìπ
√âÕ¬≈– 67 ºŸâ‚¥¬ “√¢Õß “¬°“√∫‘π·§«πμ— ·≈°‰¥â
 ”‡√Á®√âÕ¬≈– 63 °“√∫‘π‰∑¬Õ¬Ÿà∑’Ë√âÕ¬≈– 62 ·≈–

æ—π∏ÿ¡¥’ ‡°μÿ«—π¥’/‚ª√·°√¡ – ¡‰¡≈å-π«—μ°√√¡ √â“ß √√§åª√– ∫°“√≥å≈Ÿ°§â“ (Experiential Innovation)
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British Airways ¡’Õ—μ√“§«“¡ ”‡√Á®„π°“√·≈°Õ¬Ÿà∑’Ë
√âÕ¬≈– 55  à«π°“√‡≈◊ËÕπ™—Èπ‚¥¬ “√π—Èπ ºŸâ‚¥¬ “√¢Õß
 “¬°“√∫‘π US Airways  “¡“√∂‡≈◊ËÕπ™—Èπ‚¥¬ “√„Àâ¥’
°«à“‡¥‘¡‰¥â ”‡√Á®√âÕ¬≈– 74 „π¢≥–∑’ËºŸâ‚¥¬ “√¢Õß
British Airways  “¡“√∂Õ—æ‡°√¥∑’Ëπ—Ëß‰¥â‡æ’¬ß√âÕ¬≈– 22
®“°Õ—μ√“§«“¡ ”‡√Á®∑’Ë°≈à“«¡“ ®–‡ÀÁπ«à“°Æ°μ‘°“¢Õß
British Airways πà“®–‡§√àß§√—¥°«à“¢Õß “¬°“√∫‘πÕ◊ËπÊ
·≈–π—Ëπ¬àÕ¡ àßº≈„Àâπ—°‡¥‘π∑“ßÀßÿ¥Àß‘¥„®‰¥â‰¡àπâÕ¬
ªí≠À“Õ’°ª√–°“√Àπ÷Ëß∑’Ë®– àßº≈μàÕ§«“¡‰¡àæÕ„®¢Õß
π—° – ¡‰¡≈å‰¥â·°à §à“¢Õß‰¡≈å∑’Ë≈¥≈ß ·≈–π’Ë§◊Õ ‘Ëß
∑’Ëæ√âÕ¡®–‡°‘¥‰¥âμ≈Õ¥‡«≈“∑—π∑’∑’Ë “¬°“√∫‘π‡æ‘Ë¡
®”π«π‰¡≈å∑’Ë®–„™â·≈°μ—Î« À√◊Õ ≈¥®”π«π∑’Ëπ—Ëß∑’Ë¬Õ¡
„Àâ·≈°∫‘πø√’ çÕ—μ√“·≈°‡ª≈’Ë¬πé À√◊Õ‰¡≈å – ¡°Á
≈¥§à“≈ß∑—π∑’ §«“¡ ”‡√Á®„π°“√·≈°∫—μ√‚¥¬ “√À√◊Õ
 ¿“æ§≈àÕß·≈–Õ—μ√“·≈°‡ª≈’Ë¬π ®÷ß‡ªìπªí®®—¬ ”§—≠
∑’Ë∑”„Àâ≈Ÿ°§â“μ—¥ ‘π„®‡ª≈’Ë¬π‰ª‡ªìπ ¡“™‘°‚ª√·°√¡Õ◊Ëπ
À√◊Õ‡ª≈’Ë¬π‰ª„™â “¬°“√∫‘π∑’Ë„Àâº≈μÕ∫·∑π∑’Ë¥’°«à“

π«—μ°√√¡∑’Ë‡ªìπ√Ÿª·∫∫∏ÿ√°‘®„À¡à (New Business
Model)

¥â«¬ ç§à“·≈–√“§“é ∑’Ë‡°‘¥¢÷Èπ¢Õß‰¡≈å – ¡∑”„Àâ
‡°‘¥√Ÿª·∫∫∏ÿ√°‘®„À¡àÊ ¢÷Èπ¡“∫√‘À“√®—¥°“√ ç§à“·≈–
√“§“é π—ÈπÊ Õ“∑‘‡™àπ §«“¡°—ß«≈„®¢Õßπ—°‡¥‘π∑“ß«à“
‰¡≈å – ¡®–≈¥§à“≈ß∑”„Àâ‡°‘¥°“√„Àâ∫√‘°“√À√◊Õ∏ÿ√°‘®
√—∫ª√–°—π‰¡≈å‡¢â“¡“√—∫§«“¡‡ ’Ë¬ß„π°“√·≈°‰¡≈å
πÕ°®“°π’È∫—μ√‡§√¥‘μÕ¬à“ß Õ‡¡√‘°—π ‡ÕÁ°´å‡æ√ °Á‰¥â
ÕÕ°π‚¬∫“¬√—∫ª√–°—π‰¡≈å¢÷Èπ ·μà°Á‡©æ“–≈Ÿ°§â“„π
 À√—∞œ ‡∑à“π—Èπ ∑’Ë≈È”Àπâ“‰ª°«à“°“√√—∫ª√–°—π‰¡≈å§◊Õ
°“√´◊ÈÕ¢“¬‰¡≈å∑’Ë – ¡ À“°π—°‡¥‘π∑“ß‰¡à¡’‚Õ°“ ‰¥â
„™â‰¡≈å ∑’Ë¡’Õ¬Ÿà°ÁÕ“®∫Õ°¢“¬‰¥â ®√‘ßÕ¬Ÿà “¬°“√∫‘π‰¥â
ÕÕ°√–‡∫’¬∫Àâ“¡¢“¬‰¡≈å ·μàªí®®ÿ∫—π°Á¡’μ≈“¥√—∫´◊ÈÕ¢“¬
‰¡≈å∑’ËΩÉ“Ωóπ√–‡∫’¬∫π’ÈÕ¬Ÿà °“√∑’Ëπ—°‡¥‘π∑“ß„Àâ§«“¡
 ”§—≠°—∫§à“¢Õß‰¡≈å – ¡∑”„Àâ‡√“§“¥‡¥“‰¥â«à“ À“°
 “¬°“√∫‘π‰¡à “¡“√∂√—°…“§à“¢Õß‰¡≈å‰«â‰¥â ‚ª√·°√¡

 – ¡‰¡≈å·≈– “¬°“√∫‘ππ—Èπ°Á®–‡ ◊ËÕ¡§«“¡π‘¬¡Õ¬à“ß
·πàπÕπ ‡¡◊ËÕ„¥∑’Ë∑ÿ°ΩÉ“¬„®°«â“ß¬Õ¡√—∫°“√‡°‘¥¢÷Èπ„À¡à
¢Õß‡ß‘π °ÿ≈‰¡≈å – ¡π’È ‰¥â °Á§ß®–‡°‘¥∫√‘°“√„À¡àÊ
√Ÿª·∫∫μà“ßÊ ∑’Ë®–√—°…“§à“‰¡≈åμ“¡¡“Õ¬à“ß·πàπÕπ

®–‡ÀÁπ‰¥â«à“ ‚ª√·°√¡ – ¡‰¡≈å‰¥â ‡¢â “‰ª¡’
 à«π √â“ß·≈–‡ √‘¡ª√– ∫°“√≥å„À¡àÊ „Àâ°—∫≈Ÿ°§â“ ∑’Ë
‰¡à‡æ’¬ß·μà®–‡Õ“®√‘ß‡Õ“®—ß°—∫‰¡≈å∑’Ë¡’Õ¬Ÿà„π¡◊Õ‡∑à“π—Èπ
·μà¬—ßÀ“∑“ß‡æ‘Ë¡æŸπ∑√—æ¬å ‘π¥—ß°≈à“« „π∑ÿ°Àπ∑“ß∑’Ë
∑”‰¥â  „π«—ππ’È‡√“ “¡“√∂ – ¡‰¡≈å‰¥â‚¥¬‰¡àμâÕß‡¥‘π∑“ß
√–À°√–‡À‘π‰ª‰Àπ ‡æ’¬ß·§à„™â®à“¬¥â«¬∫—μ√‡§√¥‘μ·≈–
 – ¡·μâ¡„π√Ÿª¢Õß‰¡≈å π—° – ¡‰¡≈å¢“„À≠à„π«—ππ’È
®÷ß‰¥â·°à π—°™ÁÕª∑’Ë√Ÿ¥∫—μ√‡ªìπ«à“‡≈àπ ‚¥¬‡ªìπ°“√„™â
∫—μ√‡§√¥‘μ∑’Ë‡ªìπæ—π∏¡‘μ√°—∫‚ª√·°√¡ – ¡‰¡≈å¢Õß
 “¬°“√∫‘π °“√„™â®à“¬ºà“π∫—μ√®÷ß‡ªìπ°“√ – ¡‰¡≈å
‰ª„πμ—« «à“°—π«à“‰¡≈å – ¡¡“°°«à“§√÷Ëß¡“®“° °“√™ÁÕªªîß
„π À√—∞œ π—Èπ°“√„™â∫—μ√‡§√¥‘μ®à“¬‡ªìπ§à“ºà“μ—¥ ®à“¬¿“…’
·≈–§à“ß“π»æ °Á “¡“√∂„™â·≈°‰¡≈å‰¥â °“√„™â‰¡≈å
≈àÕμ“≈àÕ„®≈Ÿ°§â“¬—ß¢¬“¬«ß‰ª∂÷ß∫√‘…—∑‚∑√»—æ∑å‡§≈◊ËÕπ∑’Ë
‚√ß·√¡ ∫√‘…—∑‡™à“√∂ √â“π§â“ª≈’° √«¡∑—Èßμ—«·∑π¢“¬∑’Ë¥‘π
¥—ßπ—Èπ°“√ √â“ß™àÕß∑“ß„À¡à „π°“√ – ¡‰¡≈å‰¥â –¥«°
¬‘Ëß¢÷Èπ ®÷ß‡ªìπ°“√∑”„Àâ‚ª√·°√¡πà“¥÷ß¥Ÿ¥„®¡“°¢÷Èπ

§ÿ≥§à“∑’Ë “¬°“√∫‘π‰¥â√—∫

°“√ – ¡‰¡≈åºà“π∫—μ√‡§√¥‘μÀ√◊Õ°“√®—∫®à“¬„™â Õ¬
Õ◊ËπÊ π’Ë·À≈–‰¥â √â“ß™àÕß∑“ß √â“ß√“¬‰¥â¡À“»“≈„Àâ
°—∫ “¬°“√∫‘π π‘μ¬ “√ The Economist °≈à“«∂÷ß
‚ª√·°√¡ – ¡‰¡≈å∑’Ë ‡√‘Ë¡μâπ®“°°“√‡ªìπ‡§√◊ËÕß¡◊Õ
„π°“√·¢àß¢—π ·≈–‡μ‘∫‚μ‡ªìπÀπà«¬∏ÿ√°‘®∑’Ë √â“ß√“¬‰¥â
Õ¬à“ßß“¡„Àâ°—∫ “¬°“√∫‘π °“√¢“¬‰¡≈å„Àâ°—∫∫—μ√‡§√¥‘μ
 “¡“√∂ √â“ß√“¬‰¥â „ÀâÕÿμ “À°√√¡°“√∫‘π∑—Ë«‚≈°
°«à“Àπ÷ËßÀ¡◊Ëπ≈â“π‡À√’¬≠ À√—∞μàÕªï ·≈–∑’Ë¥’¬‘Ëß‰ª
°«à“π—Èπ §◊Õ  “¬°“√∫‘π®–‰¥â√“¬‰¥â∑—π∑’ „π¢≥–∑’Ë
°“√·≈°‰¡≈å‡æ◊ËÕ∫‘πø√’®–‡°‘¥¢÷ÈπÀ√◊Õ‰¡à·≈–‡¡◊ËÕ„¥¬—ß
‰¡à¡’„§√∫Õ°‰¥â ‚¥¬ à«π„À≠à·≈â«  “¬°“√∫‘π à«π„À≠à

æ—π∏ÿ¡¥’ ‡°μÿ«—π¥’/‚ª√·°√¡ – ¡‰¡≈å-π«—μ°√√¡ √â“ß √√§åª√– ∫°“√≥å≈Ÿ°§â“ (Experiential Innovation)
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®–„Àâ‰¡≈å – ¡ 1 ‰¡≈åμàÕ°“√∫‘π 1 ‰¡≈å ‡«≈“∑’Ë “¬°“√∫‘π
‡Õ“‰¡≈å‰ª¢“¬„Àâ°—∫∫√‘…—∑∫—μ√‡§√¥‘μ √“§“‰¡≈å®–Õ¬Ÿà∑’Ë
1-2 ‡´ÁπμåμàÕ 1 ‰¡≈å ·μà∂â“‡ªìπ‡ âπ∑“ß¬Õ¥π‘¬¡§◊Õ
®“°¬ÿ‚√ª‰ª°≈—∫ À√—∞ ‰¡≈åÀπ÷Ëß °Á®–¡’√“§“∂÷ß 10 ‡´Áπμå
∑’‡¥’¬« ¢âÕ¥’Õ’°ª√–°“√Àπ÷Ëß§◊Õ‚ª√·°√¡ – ¡‰¡≈å
¬—ß‡ªìπ∞“π¢âÕ¡Ÿ≈¢π“¥„À≠à ∑’Ë∏ÿ√°‘® “¬°“√∫‘πÕ“®„™â
ª√–‚¬™πå „π°“√»÷°…“æƒμ‘°√√¡°“√‡¥‘π∑“ß·≈–
°“√‚¶…≥“μà“ßÊ

·μà°ÁμâÕß¬Õ¡√—∫«à“ß“π«‘®—¬‡™‘ß«‘™“°“√∫“ß à«π
¬—ß¡’¢âÕ ß —¬‡°’Ë¬«°—∫ª√–‚¬™πå¢Õß‰¡≈å – ¡ ·≈–
º≈ª√–‚¬™πå∑’Ë “¬°“√∫‘π‰¥â√—∫®“°‚ª√·°√¡ – ¡‰¡≈å
∫â“ß°Á«à“‚ª√·°√¡ – ¡‰¡≈å™à«¬‡æ‘Ë¡  à«π·∫àß∑“ß
°“√μ≈“¥‡©æ“–°√≥’∑’Ë ‡ªìπ “¬°“√∫‘π¢π“¥„À≠à
(Lederman, 2003) ∫â“ß°Á«à“ ‚ª√·°√¡ – ¡‰¡≈å
‡ªìπÕÿª √√§μàÕ°“√‡¢â“ ŸàÕÿμ “À°√√¡¢Õß “¬°“√∫‘π
√“¬„À¡à (Cairns and Galbraith, 1990) ·≈–∫â“ß°Á«à“
∑”„ÀâÕÿμ “À°√√¡  “¬°“√∫‘π‡ ’¬À“¬„π¿“æ√«¡

∑”„Àâ√“§“‡©≈’Ë¬¢Õß∫—μ√‚¥¬ “√≈¥≈ß ·μà°Á‡ªìπ°“√
¥Ÿ·≈ «— ¥‘¿“æ¢ÕßºŸâ∫√‘‚¿§„Àâ¥’¢÷Èπ (Caminal and
Claici, 2007)

·¡â«à“«—ππ’È√Ÿª·∫∫„π°“√‡¥‘π∑“ß¥â«¬ “¬°“√∫‘π
¬—ß‡ªìπ§«“¡§ÿâπ‡§¬‡¥‘¡Ê ·μà‚ª√·°√¡ – ¡‰¡≈å
√«¡∑—ÈßÕ¿‘ ‘∑∏‘Ï∑—ÈßÀ≈“¬∑’Ë ‰¥â√—∫„π°“√‡¥‘π∑“ß°Á∑”„Àâ
π—°‡¥‘π∑“ßÕ‘Ë¡Õ°Õ‘Ë¡„®°—∫°“√‡¥‘π∑“ßπ—ÈπÊ ¡“°¢÷Èπ
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